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From King Cotton, Hardware's most com- 
plete cordage line, comes the NEW ROPE 
RACK. The dealer's answer to rope mer- 
chandising problems. 

Ask your jobber or write for complete details. 





105 Duane St., New York 8, N. Y. KING COTTON 2 
COUNTER COILS 7" KING COTTON 
J HANDI-HANKS KING COTTON 
SELL-CORD ® 
cols 





another milestone in measuring tapes! 


Cvarn KING-SIZE % Bad 


PR Ss 


POWER AT YOUR FINGERTIP! Press Button... Blade Returns 
Smoothly. Release Button... Blade Stops Instantly. 


a 


» @/STANDS ERECT FOR VERTICAL MEASURING 


. Another Evans first! A” KING-SIZE” measuring tape that 

stands erect and makes hard-to-reach overhead measuring 
easy—NOW combined with patented “controlled speed 
blade return”! This new principle in steel measuring tapes 
eliminates pushing blade back into the case . . . stops 
“creep”. All models with chrome-plated inside-outside 
case; giant sliding end-hook; replaceable blade, marked in 
both inches, and feet-and-inches. 


Each tape is packed in a sparkling, transparent Tenite 
“Peg Board" bubble, with magnifying lens in lid! 








Priced only pennies more than ordinary push-pull tapes! 
KP 10OW—10ft. $2.79 KP 12W—12ft. $3.29 


RULE CO. 


Elizabeth, N. J. * Montreal, Quebec 

















World's Largest Manufacturer of Steel Measuring Tapes 
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PULL-OUT TAB 
FOR HANGING 


The dramatic new See-Pack with its colorfully printed 
boat encased in a removable clear plastic sleeve 

revolutionizes padlock merchandising. Not only is the 
See-Pack the most eye-arresting and sales-compelling 


padlock package, but the most versatile as well. It does an 


outstanding selling job in the display carton in which 
Slaymaker locks are packed, can be removed from the 
carton and placed in bins or on open shelves, and a 
pull-out tab allows it to be hung on peg-board 

displays, wire racks, etc. 


ALL LOCKS IN SM17 AND SM57 
MERCHANDISERS ARE SEE-PACKED 


SM17 CONTAINS 


1 ea. Nos. 55, 75, 95, 68, 
78, 88 mounted on the 
display plus 3 more of each 
individually See-Packed in 
a special shelf carton. 


SM57 CONTAINS 


1 ea. Nos. 46, 47, 68, 78, 
88, 453 mounted on the 
display plus 3 more of each 
individually See-Packed in 
a special shelf carton. 





POPULAR LOCKS AVAILABLE 
5 14,6) 


SOLID BRASS SOLID BRASS SOLID BRASS 
No. 55 No. 95 


SOLID BRASS SOLID BRAS: SOLID BRASS 
No. 68 No. 78 No. 88 


* 


LAMINATED LAMINATED COMBINATION COMBINATION 
No. 46 No. 47 No. 453 No. 854 


a apventise " 


LOCK COMPANY * LANCASTER, PA., U.S.A. 


Since 1888 e@ Brass and Bronze Hardware 
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e World’s Largest Producer of Brass Padlocks 


TOOL DISPLAY RACK FREE 


eee se 
SAAN 
... with special package deal BE 


GOLDEN GRAIN 


Glant-size rack 
package consists of 
72 tools...compactly 
holds the 19 best 
sellers and high 
profit-pullers 


1958 SPRING & SUMMER 

SALES BEST IN HISTORY! 

BIG SUNSET MAGAZINE AD == 
BACKING YOUR FALL SALES! —=< 


Now! This popular display rack free when you purchase a 
special package deal of Golden Grain Garden Tools. 
Never have dealers praised a rack as they have this. 
It’s easy to clean and tools sell themselves from it! 





THE LABEL ON STEEL THAT SELLS! 


Dealers call this label their best salesman. 
Customers are pre-sold on United States Steel quality 
before they enter your store. 


Place future orders now with your hardware or nursery jobber and get 
your free display rack while saving on package orders! Free catalogs on 
USS Golden Grain and Valencia Garden Tools available on request. 


United States Steel Products (ss) United States Steel 


Division of 


5100 Santa Fe Ave., Los Angeles, Calif. » 1849 Oak St., Alameda, Calif. 
For Details Circle 4 on INQUIRY CARD 
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RING AND 
SCREW SHANK NAILS 


CFI Ring and Screw Shank Nails are available in 
sizes, types and finishes to meet all your customers’ 
needs. Fill every order promptly and with confi- 
dence—stock CF«I Ring and Screw Shank Nails. 


é 


YOUR PROTECTION 


| THIS BRAND IS 
- 


eo 


| f 


CF eI Ring and Screw Shank Nails are sup- 
plied in handy 5-, 25-, 50-, and 100-pound 
cartons for your ordering convenience. 


THE COLORADO FUEL AND IRON 
Denver - Oakland 


CORPORATION 


Albuquerque.+ Amarillo + Billings » Boise - Butte - Denver - El Paso » Ft. Worth - Houston » Kansas City * Lincoln (Neb.) » Los Angeles 
Oakland + Oklahoma City + Phoenix - Portland » Pueblo + Salt Lake City » San Francisco + San Leandro + Seattle + Spokane + Wichita 
CANADIAN REPRESENTATIVES AT: Calgary - Edmonton + Vancouver + Winnipeg 


5816 
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SIDE LINES 


FAIRE SOI-MEME ... and 
that means do-it-yourself in 
France. This is the name of the 
first do-it-yourself show in Eu- 
rope which will be held in Paris, 
Oct. 30 to Nov. 16. Many manu- 
facturers of tools and supplies 
that fit into this type of show in 
America are being solicited by 
Comte De Morelos, managing 
director of the show, to exhibit 
their products in this European 
premier. The difference be- 
tween this show and American 
shows of this type is that each 
day medals will be awarded to 
exhibitors. Anyone wanting an 
excuse to go to Paris can write 
to Morelos at Faire Soi-Meme, 2, 
Rue du Helder, Paris 9. 


“DINGLE BELLS, DINGLE 
BELLS” could be the theme song 
for Dingle Hardware at Coeur 
d’Alene, Idaho, this Christmas 
season when they promote their 
fabulous gift section. The store 
just moved back to their recon- 
structed building which had 
been destroyed by fire last year. 
The establishment is on two 
levels 100 x 100 feet and the new 
gift section looks like something 
imported directly from Paris. 
Established for many years, the 
gift department has served cus- 
tomers far and wide, from as far 
away as Tennessee. (You will be 
reading more about this 25-year- 
old business in a future issue of 
HARDWARE WORLD.) 


SATURDAY IS DROPPING 
from the No. 1 position of busi- 
(Continued on page 8) 
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“No, You Can't Help’ 


Perhaps it is time the hardware industry put on a spe- 
cial campaign to try and find a substitute for the old, worn 
out phrase of “Can I Help You?” 


It is actually the greatest irritant to customers that you 
can use. Ask them yourself. Take your own survey . . . door 
to door... and find out. You will be amazed when you dis- 
cover that this well-meaning question from a sales person 
actually stops most persons from spending any more time 
(and sometimes money) in the store than necessary. 


Certainly, everyone knows that sales persons and store 
owners are using this merely as an introduction and that 
they want to wait on them courteously. But somehow the 
expression has become an irritant and many times a definite 
deterrant from further browsing... and buying. 


Today, every hardware merchant should encourage cus- 
tomers to browse. The more they see... the more they will 
buy. 


To get some action in finding a substitute, I will make my 
contribution . . . “Hello, would you like to browse or do you 
wish help?” 


Let us have your substitute welcome to the customer. 
In a subsequent issue we will line up your suggestion with 
all others and have the Western Hardware retailers vote for 


the best substitute. In this way we may be able to make some 
progress in removing a sales block from your store. 


tile Cheon 
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Jubtoducing THE NEWEST, SELF-SELLING 
DRILL PACKAGE IN AMERICA . 


H 


> a 
7 


With the Exclusive 


TEAR-OFF 
FEATURE 


That'll 


DOUBLE 


Ag 


¢ CUSTOMER—* 
* OR CLERK— 
TEARS-OFF 


g THE 
: 


{ 


“ Con, 


QUANTITY 
OF DRILLS 
WANTED. } 


BALANCE OF $ 
P) ) 
4 ROW é 
& REMAINS IN 


Cony 
"Tas 
on 
‘ 


% ¥ 
“eata- 


¥ Pole Tig: ; “PERFECT = é 
7.5) ‘e CONDITION @ 


procs ‘ iF GET 48 $1415 IN 
rotects 
Drill Points— ' i444 DRILLS 
Makes Drills ON SPECIAL 
F sc oe mica Colorful and INTRODUCTORY 
asy-to-Display ompellin Display On 
Peg ‘ital Or elt ASSORTMENTS 


QUICK TO SELL! 
Take your choice of 4 
fast-selling, low-priced 
drill assortments and 


Continental has done it again! Always first to bring the new- 
receive up to $14.15 in 
additional drills FREE! 


est and most sales-compelling drill packages to the hardware 
dealer — Continental is proud to introduce Perma-Pak, the Your cheice of enor 
ments includes both 


sensational drill package that will double your drill sales! straight shank and re- 

. . . . . ° duced shank = drills, 

Perma-Pak drills invite impulse buying. The customer himself from 1/1éth”’ to 1/2" 

tears-off the number of drills he wants from the row. Selling Write today for full 

tests have proven that the customer will tear-off and buy 2 ae cooing ae oh 

: sensational FREE 

drills—or more—instead of 1 he would usually purchase. DRILLS introductory as 

_x Perma-Pak is strong, colorful, permanent—a special merchan- ee 

__| dising package that will increase your drill sales 100°! 











WRITE TODAY FOR THE BIG, FREE INTRODUCTORY OFFER 


CONTINENTAL 2x 


555 WEST ADAMS STREET, CHICAGO 6, ILLINOIS 


For Details Circle 6 on INQUIRY CARD 
HARDWARE WORLD 





“the famous 


REICHERT Tank Floats | 


ja 


There's a new addition to the big family of Reichert solderless copper 
floats and rubber tank balls and it’s a tough baby... has been repeatedly 
dropped more than 30 feet onto hard surfaces just to prove its ability to take it. 
A long life is obvious... . Takes to any water regardless of chemical content. 
Gvaranteed not to leak. 

Vital statistics: 4'’ x 5'’. Packed 12 to the carton and 6 cartons to a 
master shipping carton. Also bulk packed 100 to a carton. 

Almost a score of manufacturers already have filed applications for its 
adoption as O.E.M. 


We'd like you to see our high impact, polystyrene float. Just Send Coupon Below. 


eich FLOAT & MFG. £8. 





Send literature and free sample of Reichert plastic float 
to our firm. 





STREET — 


CITY & STATE 
For Details Circle 7 on INQUIRY CARD 
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SIDELINES— (Cont. from page 5) 


est day in the week for depart- 
ment stores, according to a re- 
port issued by the National Re- 
tail Merchants Association. 
Stores that open on Monday and 
Thursday nights find that vol- 
ume on both days exceeds Satur- 
day’s. Another interesting thing 
is that main store volume dur- 
ing the last half of 1957 held up 
better than the “bargain base- 
ment” sales. 


TENT SHOWS may have 
folded up in the circus field but a 
hardware retailer in Anaheim, 
Calif. (near Disneyland), used 
a tent for a special week-end ex- 


pansion in August for a “ter- 
rific’” sale and special demon- 
strations. It was grand circus 
for the townspeople and a whop- 
ping success as a_ promotion. 
Photos and story will appear in 
a subsequent issue of HARDWARE 
WORLD. 


THE THREE NO’S OF RE- 
TAILING are the most expen- 
sive transactions the small deal- 
er ever makes, according to a 
spokesman of UARCO Incor- 
porated, who handle business 
forms and counsel on systems. 
They are: 

NO SALE, because the mer- 
chandise was out of stock. 


TASS aE 


This heavy-duty, self-gripping plier is a prime f 
favorite of mechanics. They like its terrific fe! 
gripping power in tight places they can’t reach 
with a pipe wrench. They buy it and use it as 
. the finest 
hand tool of its kind on the market. And 
they'll buy it from you if you stock it. . 


a combination plier and wrench . . 


log it. . . display it. 


There’s extra profit in 
this combination 


plier-wrench 


SELF-GRIPPING 
HEAVY-DUTY 
PLIER 


IT'S EASIER TO STOCK 
JUST ONE LINE OF PLIERS 


q 


yi i 
Adie AN 


IT’S PROFIT-WISE TO STOCK THE 


- cata: GENUINE CHANNELLOCK LINE 


CHAMPION DeARMENT TOOL COMPANY 


MEAOVILLE, 


PENNSYLVANIA 


+ Sev bo Out Hem Cotta ))! 
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NO DELIVERY made, be- 
cause the record of the sale was 
lost. 


NO BILL sent out, because the 
record of the delivery was mis- 
placed. 

The firm, of course, has the 
autidote for these NO’S in their 
special record keeping system. 


TEENAGERS SPEND 
MORE THAN $9 BILLION an- 
nually, according to a survey 
conducted by VARIETY STORE 
MERCHANDISER. The maga- 
zine reports that the 13 million 
teenagers shop largely in varie- 
ty stores. Most of the purchases 
average 25 cents each although 
some unit sales go up to $10. It 
was also found out that they re- 
ceive incomes of between $2 and 
$5 weekly. By 1965 the teenage 
group is expected to spend $14 
billion a year. Perhaps hard- 
ware dealers should start work- 
ing on some kind of teenage 
program not only to get some of 
this spending money but also to 
cultivate these future family 
customers. 


A TWIST IN ROBBERIES 
was reported by the Hometown 
Hardware in Bewberg, Ore., in 
July. The thieves had to break 
out of the store instead of in. 
They evidently hid in the store 
before it was closed and then 
went to work looting the store of 
drill sets, shotguns, knives, etc. 
They “borrowed” a saw to saw 
off the lock on the door so they 
could deliver their goods to their 
predestined location. 


NO MORE DANCING at the 
Palomar Ballroom in San Jose. 
Rock ’n’ rollers have given up to 
jack hammers which put a new 
beat in the building in turning 
it into a warehouse for the San 
Jose Hardware Company. 

The 15,000 square foot build- 
ing will become an adjunct to 
the company’s steel warehouse 
on the same street. Warren L. 
Holmes, head of the firm, also 
stated that they hope to start 
before the end of the year on 
their plans to build a new hard- 
ware store on another part of 
the block. 


HARDWARE WORLD 





What's with your hose profit picture? 


(say “‘ah’’) 


=-nothing 


when you push 
SUPPLEX 


See the exciting new Supplex Line 
at Booths 806-7-8 
Nat'l Hardware Show—N.Y. Coliseum 


‘te good money in hose — with Supplex. Made 
right for customer satisfaction ... priced right for full prof- 
its. Pre-sold because it’s famous for quality and long life. 

Attractively packaged... best rounded line. Ask your 
jobber about the new Supplex “Silent Salesman” portable 
display rack. Buy Supplex and sell quality. 


SUPPLEX COMPANY, Garwood, N.J. 


Division of Amerace Corporation 
For Details Circle 9 on INQUIRY CARD 
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NYLON TIRE-CORD REINFORCED HOSE 


RETAIL $3.98 and up — Won't burst even 
if left for days in hot sun under full water 
pressure. Guaranteed 10 years. 


Note tough, knitted 
ply of nylon tire cord 
embedded in this all- 
vinyl! hose. An 
outstanding sales 
feature your 
customers 

can see. 








LIGHT, DURABLE NON-REINFORCED HOSE 


RETAIL $2.24 and up — Leaders in moder- 
ate-priced field, also give you generous 
profit margins. Fully guaranteed. 

one 





TRIPLE TUBE SPRINKLER 


RETAIL $3.98 and up — Superior, triple 
tube construction. Outsells all other sprin- 
klers. Packed on amazing new reel. ..makes 
all other flexible sprinklers obsolete! 








Merchandise Now In The News 








JUMBO WORKMAN’S LUNCH KIT 
is just the thing for the man with a 
hearty appetite. Kit holds 50 per cent 
more than conventional kits. Oversize 
kit, which carries more food, is fitted 
with a 144 pint “Pour-Easy” vacuum 
bottle. Also has cup holder in lid.— 
Landers, Frary & Clark 
For Details Circle 125 on INQUIRY CARD 


EIGHT VITAL KITCHENWARE 
items of medium gage aluminum in- 
cludes sauce pot, percolator and drip 
coffee maker in first row; fry pan and 
Windsor sauce pan in second row; 
and combination pan_ set, double 
boiler and covered sauce pan in rear 
row.—Aluminum Specialty Co. 
For Details Circle 126 on INQUIRY CARD 
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CONTROL MOTHS with these Striped 
Dot decorative tubes filled with a bar 
of paradichlorobenzene, and sealed by 
gold lacquered enclosures on the ends. 
Customer removes the end seals to 
activate the tubes. No cans to open 
and no chemicals are touched.—Zebra 
Developments 
For Details Circle 127 on INQUIRY CARD 


SINGLE CONTROL operates these 
five portable appliances that can be 


immersed completely for cleaning. 
The single detachable control makes 
it possible to save the cost of sepa- 
rate controls built into each appli- 
ance. Set includes Dutch oven, two 
fry pans, sauce pan and griddle.— 
Westinghouse 

For Details Circle 128 on INQUIRY CARD 








SPEEDBOR “88” wood bits for elec- 
tric drills and drill presses are avail- 
able in four sizes, 1%, 14%, 13% and 
14,. Made with % inch shank and 
hollow ground point for fast boring 
and clean holes in wood, plaster and 
plastics.—The Irwin Auger Bit Com- 
pany 
For Details Circle 129 on INQUIRY CARD 


EASY-TWIST JAR OPENER is ver- 
satile wrench-type opener that loos- 
ens and tightens all sizes of twist-off 
jar and bottle covers. In addition it 
will remove vacuum jar and paint can 
lids. Has long handle for greater lev- 
erage. Sells for 69¢.—Foley Manu- 
facturing Company 
For Details Circle 130 on INQUIRY CARD 
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For additional information on 
any item shown on these 








pages, please circle number 








on the Reader Service Card, 
facing Page 52 in this issue 


PLASTIC SPOOL-ET shaped like a 
discus eliminates the unwieldy shank 
and cumbersome reel. Makes re-wind- 
ing easy, eliminates tangling, keeps 
cord clean and provides easy storage 
and re-storage. It may be re-used as 
knitting yarn holder, kite cord reel, 
etc.—Puritan Cordage Mills. 
For Details Circle 131 on INQUIRY CARD 


STEAM -COOKED vegetables with 
Kitchen-Mac brings out natural flavor, 
retains color and firm texture and 
cooks several vegetables at once. Con- 
sists of two units made of aluminum. 
Cooking time is approximately the 
same as ordinary water methods.— 
Central Mine Equipment Co. 
For Details Circle 132 on INQUIRY CARD 
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FLAT DECORATIVE PANELS, im- 
bedded with natural foliage, lend a 
decorative touch to modern kitchens. 
Shatter-proof, translucent fiberglass 
panels are available in two weights 
and three different designs utilizing 
fern, maple leaves, grasses and real 
butterflies. — Alsynite Company of 
America 
For Details Circle 133 on INQUIRY CARD 


HOME MECHANICS KIT is a com- 
plete handyman’s “workshop” in a 
single box. Includes 39 pieces for 
drilling, sanding, polishing, buffing 
and grinding as well as a 21-piece 
socket wrench set. A '% inch drill 
drives all the power accessories.— 
Cummins Portable Power Tool Com- 
pany 
For Details Circle 134 on INQUIRY CARD 


AMERICAN PEONY hamper, brush 
holder and oval wastebasket set fea- 
tures lightness in weight, simplicity 
in design, sturdy construction, and a 
wide range of colors.—National Vul- 
canized Fibre Co. 

For Details Circle 135 on INQUIRY CARD 


DISPERSE RAIN WATER with this 
attachment for down spout where it 
does not drain directly into storm 
sewer. “Down-Spout-O-Matic” is in 
the form of a coiled, flat hose, 48 in. 
long.—Down-Spout-O-Matice & Co. 
For Details Circle 136 on INQUIRY CARD 


OVEN-AID oven cleaner right out of 
a handy squeeze can provides ease of 
application, greater safety and fast 
and efficient cleaning action. No 
brush is needed, so there is no drip- 
ping.—G. N. Coughlan Company 

For Details Circle 137 on INQUIRY CARD 
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SELF-SERVICE DISPLAYS NEW PRODUCTS 


SELF-SELLING FEATURES 


& \make the K2q/ Syeqs7 














ALL ALUMINUM CLOSET BAR 
can be installed under shelf or to 
wall. Saves closet space, quiet oper- 
ating, easy fingertip control, extra 
strong, keeps clothes fresh, pressed.— 
Magnalum Products 

For Details Circle 161 on INQUIRY CARD 
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CEDAR SHAKE ANCHOR-SHANK NAILS 
(ALSO PLAIN SHANK) 
ASBESTOS SIDING ANCHOR-SHANK 
FACE NAILS 
fu She pe fale de pe fete lt fe ie ere fe pele it le 


INSULATING ASPHALT SIDING NAILS 
(BARBED & ANCHOR SHANKS) 


""GRIPSTAYS'' WALLBOARD NAILS 
SS 














STORMGUARD TREATED § steel 
nails double-dipped in molten zine for 
siding and interior wallboards now 
come in 50 colors to match job. 
Threaded shanks provide more hold- 

DISPLAY ing power.—W. H. Maze Company 
RACK PACK— For Details Circle 162 on INQUIRY CARD 
one dozen whisks plus 

4-armed metal rack 
with top sign; all in 


me: OFFICE one carton. 





RABLE REGULAR PACK— 
ce] FLEXIBLE @ ov One dozen whisks in 
colorfully printed set- 
up counter display 
carton, 





Retail sales of Oxco’s Red Breast Whisk set new records year after year... 
because the Red Breast is America’s best known, best quality whisk. The 
Red Breast will sell in your store, too . . . almost by itself! Outstanding 
features and attractive self-service displays. Features include genuine pal- 
metto fibre, double-stitched for strength; bright wire-wrapped handle with 


metal cap and ring; colorful silver shield. 714” overall. 











HAND-POLISHED HINGES in all 
functions includes this hinge hasp 
added to line of cabinet and builders’ 
hardware. Available in bulk, plastic 

OX FIBRE BRUSH COMPANY, !NC. | envelope and skin pack.—Star Metal 
rreoericx <vieblahed /8S54 whaviane Products Company 


For Details Circle 163 on INQUIRY CARD 
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NEW PRODUCTS 


IT STOCKS! IT SELLS! 


ALL IN 2% SQ. FEET! 


Floor Sweep 
Display No.1 




















UNIVERSAL “COVERLETTE” is a 
large size heating pad that has a 
washable cover of blue and white fab- 
ric, trimmed with white damask 
satin. The waterproof pad is for wet 
or dry applications.—Landers, Frary 
& Clark 
For Details Circle 164 on INQUIRY CARD 








Greater volume on high- 
ly profitable Oxco floor 
sweeps can be yours 
with this compact self- 


HORSESHOE GAME that is safe for service display that oc- 
children includes four matched rubber cupies less than 216 
horseshoes and two hardwood stakes. 
Shoes and stakes are official size and 
shape. Sells for $1.98.—The Barr Display also stocks and 
Rubber Products Company 

For Details Circle 165 on INQUIRY CARD 


square feet of floor space. 


sells a complete selec- 
tion of the most popular 





sweeps-—all in the same 


unit! 


@ Top Sign tells customer type of sweep needed for 
his floor surface. 


@ Selection includes sweeps for garage floors, smooth 
floors, rough floors, medium or heavy dirt, etc. 


@ Display includes 18 sweeps and handles, plus metal 
rack at no extra cost! Shipped in one carton—easy 
to set up and stock. No bolts, nuts or complicated 
assembly. 


“DRAIN DEMON” is a_ hydraulic Ce) 

drain flusher that attaches to an or- 

dinary garden hose to flush clogged DER NOW FROM @ Ces es] 

drains instantly. Made of flexible OR F = 

canvas. Follows drain pipe contours. R JOBBER: 

—Associated Specialties Company you OX FIBRE BRUSH COMPANY, INC. 
For Details Circle 166 on INQUIRY CARD : racocnicn LolebGehed /$F¢ = manviano 
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SOUTHERN PLATED SCREWS? 


Stock up now on plated screws by Southern, so you 
will be able to supply Southern quality screws that 
are corrosion-resistant and handsome, too. Southern 
Screws current ads in the national craftsmens mag- 
azines point up the advantage in using quality 
plated screws that last longer, and cut down on rust 
and other discolorations on home projects and 
repairs. Although they cost slightly more than con- 
ventional screws, craftsmen are glad to pay the 
extra for the plating advantages. 


SCREW COMPANY 


STATESVILLE <= NORTH CAROLINA 


For Details Circle 12 








ARE YOU 
GETTING 
YOUR SHARE 
OF PROFITS 
FROM 


There’s an extra amount of “sell” in Southern’s clean 
green package with the EZ to C© label, because 
Southern’s plated screws are as bright and shiny as 
the day they’re made. They stay that way in your 
bin, too. Plated finishes regularly stocked are: cad- 
mium, zinc, chrome, hot galvanized and blued. 


All of Southern’s cadmium and zinc plated screws 
are treated for extra brightness and corrosion re- 
sistance with IRIDITE® chromate conversion coat- 
ing. These IRIDITE® plated screws take paint 
without additional treatment. 


Stock up on Southern’s plated screws—a new profit 
item for you in a new area of demand by craftsmen 
who put quality first. 


Order Southern’s plated screws today from your 
Southern distributor.. 

Wood Screws ® Stove Bolts ® Machine Screws & Nuts ® 
ABC & F Tapping Screws © Wood Drive Screws 


Warehouses: New York ® Chicago ® Dallas ® Los Angeles 


Sold Through Leading Wholesale Distributors 
on INQUIRY CARD 
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BREAK-THROUGH... 


...IN THE WINDOW MATERIALS 
INDUSTRY! 


R-V-LITE’S NEW R-Vv-TEX 


FIBERGLAS-REINFORCED POLYETHYLENE 


SEPTEMBER 


OW KITS 

nover Storm 

d up in a new 
If-merchandising 
envelope. Ready 
counter-display car- 


der your stock early. 


1958 


FIRST MAJOR WINDO} 
ATERIALS "DEVELOP MEN 


v ENT. Wee 10 
Tex, Nhe’ Fibe rglas-rei ; 
2 window maierig fasially the most 
industry! It’s 
bn’t stretch, won't 
tears, even when 
berglas mesh makes it 
Br than ordinary polyeth- 
ex is priced well below reg- 
materials! 


PES...FOR ALL YOUR MARKET! 


px is made in two kinds: clear, for 
m doors, storm windows, poultry-house 
ighting, green houses, hotcaps and hun- 
dreds of household uses; aluminum-black is 
sun-resistant, completely waterproof, and 
ideal for outdoor utilization. Write or call 
for details . . . or visit us at the National 
Hardware Show in New York! 


Arvey CORPORATION 


orm doors, windows 
Garage, barn, shed 
windows. 


® Furniture, appliance 
covers 


® Silo and crib cover 


—— 


® Scaffold Windbreaker 
® Temporary glazing 
@ Translucent draft screen 


e Tractor, auto cover 
® Concrete curing cloth 
®@ Drop cloth 

® Baled ensilage sealer 


R-V-Lite Division 
3500 No. Kimball Ave. 
Chicago 18, Ii. 


“R-V-LITE”’, ‘’R-V-TEX” and “’Cel-O-Glass” are trademarks of Arvey Corporation, 


Chicago. Copyright 1958 by Arvey Corporation. 
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At the Hardware Show... 


MEET 


Qa, A 





























Sa 


THE 
SCREENING 
THAT NEVER 
GROWS OLD! 





















































Come see the insect screening that really offers protection 

PLUS! Defies weather, salt spray, chemical fumes . . . any- 

where, any time! 

VINALUME has a core of solid aluminum wire cladded with 

a tough waterproof vinyl coating by a new process. Proved 

best by four years of salt spray and weather tests. Amazingly 

light in weight and easy to handle. 

. available TODAY! 
See — IN ACTION — the loom that 

revolutionized Insect Wire Screening Production! 


It’s the screening of the future . . 


See this compact, new loom in operation, the loom referred 
to as “the greatest advance in wire screening production.” 
Watch the fast, bobbinless method of inserting the “fill” 
wires. Test the improved, stronger selvage. And, note the 
unequalled, all-over 

uniformity, eye-ap- 

peal,and the flatness 

of the screening. 


NOTE: 

From here on, all 
OPAL Aluminum 
Wire Screening will 
be woven on_ these 
fast, efficient looms 
to give consumer the 
most uniform screen- 
ing possible, 


Registered trademark of the New York 
Wire Cloth Company, York, Pennsylvania 


NEW YORK WIRE CLOTH COMPANY 


YORK - PENNSYLVANIA 


For Details Circle 17 on INQUIRY CARD 


NEW PRODUCTS 


ROLTITE WATER BASE contact ce- 
ment is odorless and non-flammable. 
Can be applied with a wide paint 
brush, short-fibered paint roller, or 
with spraying equipment. Cement 
covers 300 square feet of surface per 
gallon for decorative laminate, ply- 
wood paneling, wall board, plaster, 
canvas or wood veneering.—The Mid- 
continent Adhesive Company 
For Details Circle 167 on INQUIRY CARD 


HERRINGBONE WIRE ROPE 


A new construction which combines 
the flexibility and abrasion-resistant 
characteristics of Lang lay rope with 
the structural stability of regular lay 
is the Herringbone which eliminates 
the expense and inconvenience of 
stocking two different types of rope. 
Made from Type 1105 wire, Herring- 
bone ropes are of the 6 x 37 classifi- 
cation and are preformed.—John A. 
Roebling’s Sons Corporation. 

For Details Circle 168 on INQUIRY CARD 


HIGH COLOR PAINT 

A house paint that has increased 
color retention properties, and which 
holds gloss for a longer time has been 
developed by W. P. Fuller & Co. It is 
easier to apply than oil paints and 
has longer life of freshness and bril- 
liance.—W. P. Fuller & Co. 

For Details Circle 169 on INQUIRY CARD 


THERMOS CUP HANDLE 


A convenient handle has_ been 
molded on the side of the cup to fa- 
cilitate its common use as a drink 
server for the lunch size hot or cold 
pint vacuum bottle—The American 
Thermos Products Company 

For Details Circle 170 on INQUIRY CARD 


DE-MOIST KIT 


An all-purpose household kit called 
De-Moist includes everything needed 
to protect the home against rust, mil- 
dew and musty odors caused by 
dampness.—G. N. Coughlan Co. 

For Details Circle 171 on INQUIRY CARD 
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dig tpt, Bag Model P-21 Self-Propelled Rotary 


starts, stops, 


choking A “Big E”’ exclusive . . . instant, Pepe 


free-wheeling when the hand \\ yw ety 


j } clutch lever is released. This gives \ 
there S a the advantage of free-wheeling ; Leaf Mulcher—optional low- 
for those ‘‘close-in’’ cutting jobs FED part aig anytiog Hh 
around trees and shrubs, as well 


\ rotary mowers. 
f 9 as the operating ease of a self- /, 

propelled mower. Powerful Briggs \ 

& Stratton 4-cycle engine, recoil 

starter, 234 to 3 H.P. Cuts 21” 


swath at heights of 1"’ to 3144". 


t it 
. 
Safety Clutch Control— 
when operator releases 
hand from mower grip, 
forward motion stops! 
a} Model F-22 Rotary 


: \ ; Newest mower in the “Big E”’ line. Cuts a 
0 your ' : wide 22’’ swath and is easily adjusted for 


cutting heights from 1” to 3’. Powerful 
\ Briggs & Stratton 4-cycle engine with recoil 
ros ects e starter. Develops 234 to 3 H.P. Extra-strong 
~ : pressed steel housing and comfortable 
Be) chrome-plated Natural-Grip handle. 


® Eclipse “BIG E’’ Duo-Master Features: 


@ Natural-Grip Handles e 4-cycle Briggs & 


EANS EXTRA PROFIT ae 
AND EASIER SELLING! (/s \ 


— 7 
we Model F-21 

Durable construction, powerful 254 
to 3 H.P. Briggs & Stratton 4-cycle 
engine with recoil starter and finger- 
tip engine control to indicate start, 
choke, run and stop. Cuts 21” width 
and is easily adjusted for cutting 
heights 1’’ to 3” 


Model F-20 


A new “Big E”’ rotary. Powered by 
2\4 H.P. 4-cycle Briggs & Stratton 
engine with recoil starter. All the 
latest features—-ball-bearing wheels, 
safety coupling on specially 
hardened blade, fingertip 
engine control, pressed 
steel housing. Chrome 
Freres Natural-Grip i 
nandle. Cuts 20’ swath : 17 Duo-Master 
through tough grass Unmatched quality in a size for 
height adjustable 1” to 3”. ' > smaller lawns. Sturdy construction, 
» 4-cycle Briggs & Stratton engine de- 
- veloping 1%4 to 2 h.p. Cuts swath 
17”’ wide, height adjustable from 1”’ 
Model F-19 Duo-Master ws 


Unusually fine mower with Natural- 
Grip Handle, staggered wheels, 
4-cycle Briggs & Stratton engine de- 
veloping 2'4 H.P. Cuts 19’ width, 
cutting height adjustable from 1” 
to 3”. 





... and this Exceptional 
ener Promotion Model 
_ Rotary Mower te 
ren wor cuss. |) “Eclinse” your competition’ 


CHROMIUM PLATED 
HANDLE 





(( 


NEW FROM TOP TO BOTTOM 


the KEPHYR 22 


The all-new Eclipse Zephyr is loaded with 
features finger-tip engine control, pressed 
steel housing, chrome plated handle, front 
discharge chute and oil-impregnated sleeve 
All NEW type wheel bearings. 4-cycle Briggs & 

Stratton engine with recoil starter develops 
DESIGN 215 h.p. Cuts 22” swath at heights from 1” 
to 3”. For quality and an economy price, 
the Zephyr can’t be beat. 





NEW PRESSED STEEL 
HOUSING 


“| 1S THE PROFIT LINE 


IN FOR ’59 





PROOF ... it costs less to use an Eclipse 


The BIG E ‘stands for: 


Engineering superiority 
Excellent performance 

Extra long life... Easy handling 
Economical operation 
Everything a mower SHOULD be 


ere are the Reel type mowers for folks who take special pride in their lawns 


(Sulkies available for all models) 


18” BEL MAR 


Powered by a sturdy 4-cycle Briggs & 
Stratton engine developing 1%4 to 2 h.p., 
the Bel Mar has many features usually 
found only on more costly equipment. Ad 
justable reel bearings, spring action clutch 
and Diamond roller chain drive. Tires are 
easily removed for replacement an Eclipse 
exclusive! 


” 


21 PARKHOUND 


A rugged, heavy duty mower that is un- 
matched for commercial or home use. Plenty 
of power from the 4-cycle, 2'4 h.p. Briggs 
& Stratton engine to drive the 21” reel at 
heights from 4” to 144’’. Cutting capacity 
2 to 4 acres per day. Specially treated 
chrome-tipped reel and blade. 


Powered by a husky 4-cycle Briggs and 
Stratton engine developing 1°, to 2 h.p 
Five reel blades are cylindrically ground 
Cast iron construction provides perfect cut 
ting action year after year. Special Hi-Cut 


¥ 


model available 


25” ROLLOWAY 


Cuts 25” swath at speeds of 1 to 4 miles 
per hour. Differential permits pivot turning. 
Recoil start Briggs & Stratton engine de- 
velops 2%4 to 3 h.p. (6 to 1 gear ratio). 
Sulky can be attached or detached in- 
stantly. Unmatched for use on steep slopes 
and terraces. Cutting capacity 3 to 5 acres 
per day. 


ROCKET 
DELUXE 


One of the biggest selling reel type power 
mowers in America! Precision built in every 
detail. Specially treated, chrome tipped reel 
and lower blade, durable cast-iron con- 
struction. Powered by 144 to 2 h.p. 4-cycle 
Briggs & Stratton engine. Special Hi-Cut 
model available; also 7-Blade model. 


32 SPEEDWAY 


Here’s the mower that has become the 
universal favorite in public places . . . ideal 
for large estates, too. Briggs & Stratton 514 
to 5'4 h.p. (6 to 1 gear ratio) engine is 
started with hand crank. 32’’ cut at 1 to 
21 inches. Cutting capacity 7 to 15 acres 
per day —as much as 3-gang mowers. 


FOR THE ACKNOWLEDGED CADILLAC OF HAND MOWERS SEE BACK PANEL > 





Automotive Type Differential 
equalizes the distribution of 
power to traction wheels, 
permits short, easy turns un- 
der power. 6 steel-cut gears 
in oil-tight housing. 


Lever Control makes cutting 
height adjustment from 1/2” 
to 3Y%"’ quick and easy. 5 
positions on ratchet lever in 
easy reach. Can be adjusted 
while mower is moving or 


Excitingly new and different, the rugged construction and comfort- 
able, easy operation of the Ranger make it the outstanding riding 
rotary. Built for rough, tough use—-day after day. Perfect for large 
acreage and commercial operation. Dash controls include ignition 
key, choke and throttle. Has front wheel drive with individual wheel 
brakes. Powerful 4-cycle Briggs & Stratton engine develops 5!, to 


stationary. 514 H.P. Full 26” cutting width. 


ECLIPSE MODEL “L” 


America’s No. 1 Hand Mower 


The acknowledged Cadillac 
of hand mowers. Unequalled 
for easy handling, rugged, 
precision construction and 
long lasting mowing perfec- 
tion. Natural-Grip handles. 
Available in 16" and 18” 
standard models, 16” Hi- 
Cut model. 


More advertising support 


Tires Easily Removed 


New design of wheel + 


\ than ever before! 


Dramatic and exciting full color pages in i ARN 
important national magazines will tell 
your prospects about Eclipse. And each 
ad includes the ‘‘Call Western Union 
Operator 25” line—so they can learn 


YOUR name and address. 


Fingertip Blade Adjustme 


Top-of-mower single po 


Automatic self-shar 


Plus ... A CO-OP AD PLAN | gn 


THAT'S SIMPLIFIED AND LIBERAL re ¢ 


MAIL TODAY FOR FRANCHISE INFORMATION Adlestable Nast Bearta 


Full boll bearing race w 
The Eclipse Lawn Mower Co. Dept. 1234 : 


. . ond graded balls 
Prophetstown, Illinois 


positive adjustment, Resu 
in clean and even sheori 
action and longer mower lif 


Please send me complete franchise facts about Eclipse 
“BIG E” mower line. No obligation, of course. 


Company_ 





Address ____ ; THE ECLIPSE LAWN MOWER CO. 
City DIV. OF BUFFALO-ECLIPSE CORPORATION 
Prophetstown, Illinois 








My Name 








NEW PRODUCTS 


SHELF LINER made of polyethylene 
is designed for cabinets and closets. 
Material is washable, will not fade or 
Stain and is available in five colors. 
May also be used for place mats. 
Gering Products, Inc. 

For Details Circle 172 on INQUIRY CARD 


SPRINKLING CAN with three pour- 
ing spouts has interchangeable spray 
heads that can supply a concentrated 
spray; a wide gentle spray, or a full 
flow. Rounded grip facilitates han- 
dling.—Jones & Laughlin Steel Corp. 
For Details Circle 173 on INQUIRY CARD 


CP-9 COPING SAW features a two- 
tone plastic handle made of plastic 
in amber and red. Frames are adjust- 
able to six inch and 6-' inch blades 
with special set teeth—Great Neck 
Saw Manufacturers 

For Details Circle 174 on INQUIRY CARD 
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“ELEGANTE”’ INSULATED ice 
keeper is an all-purpose container for 
chilled foods. Double wall construc- 
tion provides efficient insulation and 
prevents sweating.—Columbus Plastic 
Products, Ine. 

For Details Circle 175 on INQUIRY CARD 


makes 


TRIM in a 


grouting 


squeeze tube 
easier, faster and 


neater for the inexperienced home 


mechanic. It can be used in installing 
new lastic le or for household re 
pairs around bathtubs and sinks. By 
cutting the spout at a pre-marked 
line, the tube can also be used for tu 
caulking.—Miraplas Tile Company 


For Details Circle 177 on INQUIRY CARD 


“Want Book’ 


PROFIT 
MAKERS 


Check your stock and re-order 
today. Bare spots lose 

sales! Ask your jobber for 
other famous Fuller 
self-service money-makers. 


FULLER Bal) a ees 


3522 Webster Avenue, New York 67 





KEVENITE is a flexible laminate 
that comes in wood grain patterns 
and is ideal for residential, commer- 
cial and institutional installations. In 
rolls of 30” and 36” wide by the foet 
or the yard.—Swedlow Plastics Com- 
pany 
For Details Circle 176 on INQUIRY CARD 


FIBERGLAS-REIN FORCED 


] + ] 
polyethylene 


clear 
times 
stronger than regular polyethylene, is 
alled “R-V-Tex” and will not stretch, 


This 


sheeting, four 


sag or shrink. unique window 


material i ’ resistant to tearing 
may be snagged. Also 
in aluminum-black sheeting 


for outdoor ises 


Arvey Corporation 
For Details Circle 178 on INQUIRY CARD 


FILL 
VAT 
UP 


FULLER'S 
famous 


“First™ 


No. 150 


SELF- 
SERVICE 


FILE 


MERCHANDISER 


first, wality BLES . 
a4 y, r 























You can't make sales from an empty rack 

even one empty peg And you can't 
afford to lose out on the profits esnecially 
now that Fuller has sales-priced these De Luxe 
FIRST QUALITY Files to increase your profits 


DON'T BE Ol RE-ORDER RIGHT NO 
SEE US AT THE SHOW 
BOOTH 70 


World's Largest 
Producer of Unbreakable 
Amber Handle Tools 
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WASHING 


—By N. R. REGEIMBAL 


for WESTERNERS 





Chilton News Bureau, Washington, D. C. 


Western Businessmen Win Some Help, Escape 
Serious Harm from Congress in 1958 Session 


Western businessmen didn’t fare too badly at the hands of Wash- 
ington officials during the recent session of Congress. In total, the 


gains outweigh the losses. 


Here’s a rundown on some of 
the important measures of inter- 
est to Western dealers: 

Taxes—Congress, after lots 
of debate, flatly refused to cut 
personal, corporate, or excise 
taxes this year. 

Freight—The 3 per cent ex- 
cise tax on freight transporta- 
tion was finally repealed—at the 
insistance of a bloc of Western 
congressmen, among others— 
ending this discrimination 
against western businessmen 
and consumers. 

Small Business — The law- 
makers, after five years, made 
the Small Business Administra- 
tion a permanent government 
agency, thus instituting govern- 
ment loans to small retailers, 
wholesalers, and service firms as 
a regular federal policy. In ad- 
dition, maximum loan rates were 
cut from 6 to 514 per cent, and 
the maximum amount of loans 
any one firm can receive raised 
from $250,000 to $350,000. 

Fair Trade—Western Senator 
Alan Bible, D., Nev., is holding 
public hearings on legislation 
establishing a new federal fair 
trade system to replace sagging 
state laws. Sen. Bible’s decision 
not to complete hearings before 
Congress adjourned stymied the 
measure for this year, but in- 
creased its chances for next 
year. 


22 


Postal — Postal rates were 
raised an average of one-third. 
The biggest jump for most West- 
ern businessmen will be the hike 
in third-class rates due next 
Jan. 1. 

Minimum Wage—Union prob- 
lems with Congress and their in- 
ability to agree among them- 
selves on what was wanted 
blocked action this year on pend- 
ing proposals to extend the mini- 
mum wage to retailing. Retail 
experts are wary, however, of a 
proposal expected to be made 
next year by Rep. James Roose- 
velt, D., Calif., to require stores 
with 50 or more employees to 
pay the $1.00 an hour minimum 
wage, and those with more than 
100 workers to pay standard 
overtime for more than 40 hours 
work a week. 

So o* ok 

INSECTICIDE SALES should 
continue to rise in the West... 
Insecticides, particularly those 
effective against grasshoppers 
such as aldrin, dieldrin and hep- 
tachlor, will be in demand... . 
Officials of the U. 8. Agriculture 
Department warn that grass- 
hoppers are a recurring threat 
to the West. Infestations 
such as that which seriously 
damaged some 12 million acres 
of land in Colorado, Oklahoma, 
Texas, Kansas and New Mexico, 
will continue to represent a 


potential threat to Western 
farmers at irregular intervals, 
they say. 

* * * 

CREDIT CONTROLS, giving 
the government standby power 
to set minimum down payments 
and maximum repayment peri- 
ods on consumer debts, is an out- 
side possibility for next year... . 
Government fiscal experts are 
considering asking Congress for 
this power as a weapon to curb 
an inflationary spiral which the 
economic upturn may touch off. 
.. . The lawmakers have been 
cool to this proposal in the past, 
however. 

* * +o 

NEW HOUSING BOOM in the 
West may be just around the 
corner, the government experts 
say. . . . Factors necessary to 
touch off another 1.3 million or 
better year are building up... . 
Credit is becoming easier to get 
as a result of government mone- 
tary actions easing restrictions 
and the recession. . . . Builders, 
anticipating an upsurge in de- 
mand when employment again 
becomes steady, are getting 
ready. Applications filed 
for FHA home mortgage insur- 
ance set another all-time record 
in June, hitting 90,600, com- 
pared with 90,000 in the pre- 
vious month. . .. Housing starts 
in June hit 115,000, the highest 
month since August, 1955. 

a ok ok 

WESTERN NOTES: Rep. Joe 
Holt, R., Calif., and Sen. Barry 
Goldwater, R., Ariz. were 
among the leaders in fighting 
for a tough “labor reform”’ bill 
in Congress this year. 
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TWO TOP SELLERS 

AT 4 OFF! 

unbreakable, noiseless 
GADGETRAY and \ 
SILVERWARE TRAY 
PT-102 Promotion Special 
Limited Time Only! 
September and October 


Red, Yellow, White, 
Pink, Turquoise. 


Regular 2.98 retail 


the pair “| OO 


“ —““doub 
valu 


PERFECT GIFTS AT 2 for 1 PRICE! 
Glittering, Gleaming, Golden 


ICE BUCKET and PITCHER 


PT-103 Promotion Special 
White or Black, 


Regular 12.93 retail 


tne pair QOS 


retail 


aa, 
“SOMALI iii 


(Regular price of the Ice Bucket alone) 


ORDER NOW! Available from these PLAS-TEX “Program” Jobbers! 


ARIZONA: California Hardware Co. Progressive Wholesale Inc. IDAHO: M. Seller 
Arizona Hardware Co Central California Wholesale M. Seller Co. Billmeyer’s Inc. The Vinton Co. 

Bruner Wholesale Co. Central Valley Wholesale J. B. Sherr Co. MONTANA: UTAH: 

Thrifty Wholesale Co. Hardware Supply Co. Skaggs Stone Co. Marshall-Wells Co. Salt Lake Hardware Co. 
Western Hardware Co Harper & Reynolds Corp. Sloss & Brittain Billings Hardware Co. Strevell Paterson Co. 
CALIFORNIA: Hoffman Hardware Co. Southwest Hardware Co K. G. Distributors Inc. WASHINGTON: 

Acco Western Corp. Housewares Sales Co Union Hardware & Metal Co. NEVADA: Jensen Byrd Co. 
American Toy & Plastic Co. Housewares Specialty Co. Westwares Distributors Inc Osborne & Dermody Marshall-Wells Co. 
American Wholesale Hardware Co Lacar Enterprises COLORADO: OREGON: WYOMING: 
F. E. Baker Sons Inc. Phil Mossler & Son Hassco Inc. Marshall-Wells Co. Yellowstone 
Baker & Hamilton Pacific Merchandise Co. Morey Mercantile Co. Northern Wholesale Paper 


i H 
a Write "Kim," c/o PLAS-TEX for your PLAS-TEX Folder. = 





Budrow & Co. 


omumms THE PLAS-TEX CORPORATION, 2525 Military Ave., Los Angeles 64, Calif. 
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FULL GEAR TRANSMISSION! 








: THE HOUSE OF POWER 
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BRAND-NEW SHOW-STOPPERS BY © 


ELECTRIC SABRE SAW 


BDESSTON Dagger 


‘*“Year’s most exciting power tool,” 

one home-craft magazine calls it. 
Exclusive Orbite action cuts most shapes 
and materials cleaner, faster. Handy 
plug-in cord . . . Easy-to-use 

saw handle. . . Fast blade 

change . . . Exclusive features 

make the Dagger the perfect 
home-workshop tool. 





BsSoron 
Dauntless 


A heavy-duty, indus- 
trial-capacity sabre 
saw. Ideal for your 
professional trade. 


_— 











DISSTON DRAGON 


ELECTRIC HEDGE and SHRUBBERY TRIMMER 


e Exclusive fixed all- position handle. RETAIL 
e Exclusive plug-in cord set. © 4 9 50 
- 


e Easy-to-see, tangerine-colored cords 
available in 25’, 50’, and 100’. 





point-of-sale displays are provided. Be 


The tools shown here are only part of 
sure you’re stocked with plenty of 


the outstanding product line Disston 


gives you. And to help you sell the en- 
tire Disston line, there’s an advertising 
program in the home-craft magazines 
to create a demand for Disston tools in 
your store. In addition, attractive 


Disston’s famous tools. Disston brand 
acceptance gives you fast turnover at 
high profit. For full information, write 
Disston Division, H. K. Porter Company, 
Inc., 169 Tacony, Philadelphia 35, Pa. 


DISSTON—A WORLD-FAMOUS NAME IN TOOLS 


26 


AT THE 


HARDWARE SHOW 
Sept. 29 - Oct. 3 
Coliseum, New York 
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ap 
DzeSSronl 
CARLSON RULES 


SPEED CHIEF 


50° and 100’ 


Exclusive 

geared winding 

mechanism returns tape 

three times as fast as ordinary 

wind-up rules. Try it at the show! All 
Disston Carlson Rules have easy-to- 
read, crack-proof blade markings. 


FAMOUS DISSTON GARDEN TOOLS FOR 1959 


These are typical big sellers from 
a complete line of Disston 
arden tools. When you sell 
isston, you offer tools for every 
budget, every garden size —with 
top quality in every price range. 


¥, Disston 
/ No. 12B Rake 


Metal handle—18 teeth. 


Disston helps you, too, with ad- 
vertising and promotional ma- 
terials worthy of the world- 
famous Disston name in tools. 
At the Show and throughout 
the year, look at Disston! 


Disston 
. D-18B Rake 


Disston 
No. D-24B Rake 


Rugged, serviceable, inex- 
pensive. Hangs for easy 
storage. 


New design—spring action 
—18 teeth. Lightweight. 
Smooth, easy raking per- 
formance. 


Spring Action—24 teeth— 
sweeps like a broom. Flex- 
ible tines won’t catch on 
roots. Patented wiggle-free 


Disston No. 4 Pruning Saw — Disston 
Steel Blade. Hardwood handle. Straight 
tapering with two edges: Crosscut pattern 
and Lumberman pattern. 


ferrule. 


rreo=% 


Disston No. 166 Curved Pruning 
Saw—Comfortable, easy-handling. 
Disston Steel Blade cuts on draw 
stroke. Shaped hardwood handle. 


IN. 
a li 
= 


wy 


el 


Disston No. 10S Serrated 
Grass Slasher — Fast- 
cutting, easy to use. 


Disston No. 108 Grass Hook 
- Competitively priced. 
Quality construction. Long 
life. A sales leader. 
4p 
4 


Disston No. 300 Grass Shear 
—Vertical action. Comfortable 
grip. Extremely practical. 


Disston No. 7 Lopping Disston No. 180 (8”) Disston No. 327 Hand 





Shear— Handles the toughest jobs 
with ease. Long forged handles 
for greater reach and greater 
leverage. Strong, sure shearing cut. 


Hedge Shear — Comfort- 
able contoured wooden 
handles for smooth grip 
and greater handling ease. 


Pruner — Lightweight, easy 
to handle. No wrist-strain. 
Rust-resistant. 


H.K. PORTER COMPANY, INC. 
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INSECT SCREENING— 


Aluminum, Bronze, Fiberglas and Galvanized Steel 


HARDWARE CLOTH 


Red Tag says: AA Name brand like CYCLONE 
makes hardware products 


easier to sell.” 


Cyclone Hardware Products help 
your sales in two ways: 

First, Cyclone Hardware Products are 
fine quality. They are built to look good 
... to give long, dependable service . . . to 
assure you pleased customers who will re- 
turn to your store for more of those same 
fine quality Cyclone Products. 

Second, the USS Label is well known 
and widely recognized as a guide to good 


merchandise and service. This customer 
acceptance will pay off for you when the 
USS Label appears on all your Cyclone 
Hardware Products. 

So stock up... and display the Red Tag 
Label. Get in touch with your jobber sales- 
man today. He can give you the complete 
details on all Cyclone Hardware Products, 
plus good tips on merchandising and dis- 
playing these products. 


USS and Cyclone are registered trademarks 


(ss) Cyclone Red Zag” Hardware Products 


LAWN FENCE and GATES 
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Cyclone Fence Dept., American Steel & Wire 


FLOWER BED BORDER 




















CATCH-ALL BASKETS 


Division of (iss) United States Steel 


Cyclone Fence, Waukegan, Ill. - Sales Offices Coast-to-Coast - Pacific Coast Headquarters, Oakland, Calif. - United States Stee! Export, New York 
For Details Circle 20 on INQUIRY CARD 
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YARDLEY K PIPE 





made especially 


for the man who says: 


| value my reputation...” 


The man who wants to be sure of his installa- 
tions insists on Yardley K — the pipe with the 
safety factor that protects against splitting, 
pin holes and rupture. Yardley K is Pressu- 
rated 150 P.S.1., yet costs no more. With only 
K-150 in your stock you can set submersible 
or jet pumps to 289 feet pumping water level. 
This means substantial savings in your inven- 
tory. Get all the facts. Write for free Brochure 
“How to Choose and Use Yardley K Pipe.” 





TIP-IN METHOD 


well piping system is assembled 
complete, with well cap, on the 
ground and then raised or tipped 
into the well casing. 


YARDLEY K FITTINGS are 
available in a wide selec- 
tion including male and fe- 
male adapters with standard 
iron pipe threads for con- 
necting to pump outlets, etc. 





Use K-150 solvent weld pipe, cou- 
pled one end — 20-ft. lengths. The 


FOR SUBMERSIBLE PUMPS 


f 


STRAIGHT-IN 

Use K-150 pre-joint, : 

10 or 20-ft. lengths. - 

Pipe supplied with TIP-IN METHOD 

iron pipe threaded Use K-150 solvent weld STRAIGHT-IN 

male and female pipe, coupled one end — Use K-150 pre-joint pipe — 
adapters attached, 20-ft. lengths. either 10 or 20-ft. lengths. 
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WHAT’S BEST FOR YOUR CUSTOMERS—IS BEST FOR YOU 


SELL PENN 


From the blades up—the finest of 
precision grass-cutting machines! 





NEW LIGHT-WEIGHT, LOW-COST REEL! NEW LOW ROTARY PRICE! 


RECOMMENDEO 
RETAIL PRICE 


8 g* 


Model 28218—18” Cut Model 66218B—18” Rotary 


EXETER 175 Pennsylvania quality features. AVALON Typical Pennsylvania quality. 
2 


1.75 HP Briggs & Stratton motor .00 HP Briggs & Stratton motor 


*Prices slightly higher in the Far West. 














SYLVANIA ! 


Your reputation depends on the quality of the 
products you sell. The sure way to keep it is with 
trouble-free, top quality merchandise—not with 
flimsy, low-quality price goods. Since 1877, 
Pennsylvania has been the most respected name 


in lawn mowers. Add to this reputation the sup- 
port of a nationwide network of service stations 
—a Pennsylvania “extra” that price goods can’t 
offer. You’ll see why it will pay you to put Penn- 
sylvania to work for you in 1959. 


ONLY PENNSYLVANIA GIVES YOU THESE FIVE GREAT MOWERS, TOO! 


REELRIDER 


Model 42221D 
21” Riding Mower 


DELUXE 


SORS SHOSSHSSOSSEESOSSESESESES CEH EHO ESOCREESESEES 


GREAT AMERICAN 


15”, 17” or 19” size 


Model 40221C (5 blade) 
Model 407221C (7 blade low cut) 


SOSSHSSSHSSSSSSSSEHSSSSSCSSSESESSSSOSSESSSEES 


TRIMMER AND EDGER 


LAWNDALE 
Model 69221A 
21” Riding Rotary Mower 


NATIONALLY-ADVERTISED 
PENNSYLVANIA 

—THE MOST RESPECTED 

NAME IN LAWN MOWERS 
—SINCE 1877! 


PENNSYLVANIA LAWN MOWER DIVISION 
AMERICAN CHAIN & CABLE CO., INC. 
BRIDGEPORT, CONN. - Plant: EXETER, PA. 
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Ideas Are Tested and Kinks Worked Out of .. . 


Pilot Store for Chain 


SKAGGS HARDWARE SUPERMARTS 


“Wwe are new and eager to try 
out new ideas, but we are 
frustrated to a large degree by a 
seeming lethargy that abounds 


HOUSEWARES © GIFT RADIOS « 


introducing... 


TELEVISION 


MAJOR APPLIANCES 


TDOOR FURNITURE « 


om 


We hope to get to know your Sikes ond dislikes i> me 


te speed and sat 


PAINTS id 


HARDWARE 


COMPLETE PARKING FACILITIES 


GLASSWARE * 


in the hardware field.”” With 
this thought in mind, S. Dwight 
Skaggs, owner, and Douglas L. 
Stone, general manager, laid the 


RECORDS © DINNERWARE © COMPLETE 


NOLLVZINWBGOW N3HOUN 


. 


our men... 
our policy 


iv MUVH 


We hove selected Hayward for thi © 


You will find our store morkedty ditteremt 4 


sung ond ua Poooie livin 
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pledge qhest endeave 


NOSIATHI1 


And +0, we are the men and the abowe + 
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‘Skaggs 


HARDWARE 


SUPERMART 


OO. 


423 FOOTHILL RiVD. HAYWaRD 


THIS FULL PAGE AD in the local newspaper introduced the people of the 
Hayward trading area to the store’s executives and department heads. It also 
presented the store’s policy and reasons for locating in Hayward. A pitch was 


also made for opening credit accounts. 
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foundation for the first of a 
chain of hardware supermarts 
in Northern California with a 
goal towards making Skaggs 
Hardware Supermart one of the 
most advanced hardware outlets 
in the country. 

Merchandising credit and of- 
fering a sound budget plan, im- 
pulse selling through improved 
packaging ideas, open method of 
display, self-service and 
assistance, shopping carts and 
efficient checkout stands, a cash 
register system geared for credit 
sales, a double edge appeal to 
both the carriage and man in 
work clothes trade, all to date 
have served Skaggs’ ultimate ob- 
jective. 

The first big step in the mas- 
ter plan became a reality April 
16 in Hayward, California, a 
rapidly growing town on the 
east side of San Francisco Bay, 
when Skaggs Hardware Super- 
mart opened its doors to more 
than 8500 selected area residents 
who received credit cards and 
invitations. Of these, more than 
3000 attended the ‘“‘sneak’’ pre- 
view between 7:30 and 9:30 p.m. 
For two hours the guests were 
encouraged to look-see how this 
new addition to Hayward pro- 
posed to serve the community’s 
needs. The following morning 
Skaggs Hardware Supermart 
was Officially opened for busi- 
ness. 

Customers who have since en- 
tered Skaggs were offered mer- 
chandise displayed within 16,500 
square feet of the store’s total 
24,700 square feet. The non-sell- 
ing area is used for receiving 
and stocking merchandise. Of 
the selling area, the main floor is 
devoted to housewares which in- 
clude dinnerware, decorative 


sales 
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goods, giftware, flatware, glass- 
ware, serving ware, picnic sup- 
plies, cookware, kitchen gadgets, 
and portable radios. The house- 
wares division is served by three 
checkout stands, two at the front 
of the store and the other in the 
rear adjacent to the parking lot. 
For sale on the lower level are 
general hardware, paint, sport- 
ing goods, camping supplies and 
plumbing and electrical supplies. 
These centralized departments 
are served by three checkout 
stands located at the foot of the 
stairway leading to the street 
level. Situated to one side of 
these departments is a large ap- 
pliance area in which are dis- 
played refrigerators, washers, 
dryers, television sets and Hi-Fi 
phonographs, and kitchen cabi- 
nets. An additional register ac- 
commodates sales within this 
section. 

Immediately to the left of the 
base of the stairway leading to 
the lower level is a phonograph 
record department supplement- 
ed by four sound booths for 
prospective customers. 

The offices are situated on an 
upper level at the rear of the 
store. Both levels are geared for 
self-service, however, the store 
employs sufficient salespeople to 
provide service to customers 
seeking it as well as to upgrade 
sales when the opportunity 
arises. 

Price marking every item sim- 
plifies selling for both the cus- 
tomers and sales personnel as 
well as the final sale at the 
checkout stand. 

Shopping at Skaggs is easy. 
The store is designed so that 
customers can browse at will as 
long as they wish. 

Because of the open method of 
display, every item in stock be 
comes a candidate for an impulse 
sale. The availability of shop 
ping carts which customers ac 
cept without urging, dovetails 
with Skaggs’ merchandising ap- 
proach which follows a middle 
of the road policy in the quality 
of merchandise sold and the 
method of presenting it. 

But while Skaggs has made a 
frontal attack to create and 
build impulse sales, they also 
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DINNERWARE PATTERNS are pleasingly presented on this wall section 


with the aid of concealed lighting from under cornice. 
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GLASS AND CERAMIC articles in ample quantities are displayed with an 


uncrowded appearance making them attractive to browsers. 


MASS DISPLAY OF CLOCK RADIOS attracts attention from 
Quite an unusual sight in hardware stores. 


shoppers. 
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DINNERWARE AND GIFTWARE SECTION of upper level has wide aisles 
to allow customers with shopping carts to move with ease. 





LARGE BASKETS are on top of this picnic gondola with smaller items on 
shelves below. Large selection of items attracts housewives. 





TWO OF THREE CHECKOUT STANDS in lower level are shown. Appliance 
section to the left of this area has own register. 
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shared in its problems. The 
store’s impulse sales in the gen- 
eral hardware department has 
been better than expected with 
packaging playing an important 
part. Pre-packaging such items 
as fasteners, shelf hardware, 
cabinet hardware and _ other 
items has been an aid. How- 
ever, general manager Doug 
Stone pointed out that the store 
has encountered problems in 
finding merchandise properly 
packaged by the manufacturer 
for self-selection. 

“It would be a lot easier,” 
Stone says, “to sell merchandise 
in today’s self-service type of 
store if the item is packaged so 
that the person can decide im- 
mediately to pick it up and 
throw it in the shopping cart.” 

To support his statement, 
Stone offers an example at 
Skaggs. Store employees pack- 
age all the various sizes of nails 
into clear plastic containers, the 
kind used in supermarkets for 
packaging pints of potato salad, 
etc. Each package is weighed on 
a meat scale and the price affixed 
to the plastic top. 

“To date we have not been 
able to locate a suitable nail 
package better than the one we 
now use,” says Stone, “although 
we are extremely anxious to 
avoid the packaging function, 
one which rightfully belongs to 
the manufacturer.” 

Not all packages contain the 
same amount of nails so that 
each buyer can select the ap- 
proximate amount needed. 
Prices of the packages run from 
about 14 cents to 39 cents each. 
All prices are competitive which 
has reduced the margin of nails 
to about one-third. However, 
says Stone, the amount of nails 
sold is so much greater that it 
offsets the margin reduction. 

For those who want larger 
quantities, Skaggs now packages 
nails in quart jars. If greater 
quantity is requested, the man- 
agement suggest the customer 
take as many of the containers 
as he needs since the cost would 
be the same if purchased in 
bulk. 

Falling in line with the store’s 
merchandising techniques was 
the general decor planned to 
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transmit a feeling of attractive- 
ness without being ostentatious. 
The management spent consider- 
able time in planning the store’s 
layout and supervising the de- 
sign of fixtures. 

The San Francisco Wood 
Products Company manufac- 
tured the wall sections and gon- 
dolas and installed them as well 
as installing fixture hardware 
and display fixtures. On the up- 
per level most of the fixtures 
have a wood base faced with 
wood grained Formica. The wall 
sections and some gondolas have 
Peg Board backs. 

But the burden of selling was 
not placed upon appearance to 
do the complete job. Credit is 
something Skaggs sells as well 
as merchandise. A total of 8500 
credit cards were mailed to per- 
sons in the Hayward trading 
area. All names were checked 
for credit so that each person re- 
ceiving one of the plastic credit 
cards was ready to buy mer- 
chandise on one of two credit 
plans. 

The folder in which the card 
was sent stated: “You have been 
selected to receive a Skaggs per- 
sonalized credit card. This card 
is flexible. You may remit the 
balance in full each month or 
send a suggested amount de- 
pending upon the balance. You 
are free to decide.” 

On the folder is a chart show- 
ing the various monthly pay- 
ments corresponding to the bal- 
ance. A standard service charge 
of 113 per cent per month is 
made. The credit plan is adver- 
tised as the Home Economy 
Plan, the initials of which spell 
HEP. 

Credit buying usually involves 
more time than the customer 
comfortably cares to spend. 
Therefore when the store was in 
the planning stage all kinds 
“ash registers were tested to see 
which one would best serve 
Skaggs credit needs. 

Skaggs sought a register to 
expedite handling of credit ac- 
counts. Finding nothing avail- 
able to suit their needs they 

‘ame up with the idea of a ma- 
chine which would provide dual 
receipts to enable checkout per- 
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GUNS ARE ON OPEN DISPLAY on wall section in large sports department. 


Small valuable items are in glass case in foreground. 
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BOTH SIDES OF GONDOLA are used to display this huge assortment 
rods. U nique side arm holds four rods, any one of which can be removed. 
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PIPE FITTINGS ALMOST BECOME IMPULSE ITEMS on this specially 
designed gondola. Holds large assortment of items as well as much weight. 
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Smaller 


items are in glass bins. Note price markers on edges of shelves. 
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RELATED PAINT ITEMS are on gondolas in front of large display of paint 
offered in many different sizes. Paint chips are also displayed. 


sonnel to charge merchandise 
without making out sales slips. 
The idea was for the register to 
produce an itemized slip, one 
part of which would be detached 
and given to the customer. The 
remaining slip with the total 
amount is torn off leaving 
enough space for the customer’s 
name to be imprinted from the 
plastic card. These slips would 
then be deposited into a credit 
box which would be picked up 
periodically by the credit depart- 
ment. 

This idea was submitted to 
the National Cash Register 
Company who, after several 
months, furnished such a ma- 
chine. The machine also records 
the sales tax to be paid below the 
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sale total. The checker then 
punches the amount of the sales 
tax on the register for the rec- 
ord to show the tax had been 
paid, all of which made the final 
sales transaction a speedy op- 
eration with a minimum of in- 
convenience to the customer, and 
effort for store personnel. 

All of the ideas and techniques 
adopted by Skaggs did not com- 
pletely round out the program. 
The remaining link was adver- 
tising. The management recog- 
nized that it could and would not 
depend upon customers just 
dropping in for a_ particular 
item. A consistent advertising 
program was established to offer 
attractive bargains. As Stone 
pointed out, it was important to 





have a variety of merchandise 
to offer at substantial savings in 
order to create and maintain a 
steady flow of traffic as well as 
to create the idea within cus- 
tomers that Skaggs could be de- 
pended upon to provide competi- 
tive prices. 

However, like any successful 
business, you can find the rea- 
sons for success in the men who 
are behind it. S. Dwight Skaggs, 
a resident of the Bay area, is a 
third generation merchant with 
15 years successful owner-mer- 
chandising operations behind 
him. He takes a personal liking 
to people, is intrigued with mer- 
chandising innovations and is 
fully conversant with modern 
day public relations techniques. 

Douglas L. Stone, raised in 
the Bay Area, is a graduate of 
Brigham Young University. He 
later received his Master’s de- 
gree in retailing from New 
York University. His merchan- 
dising inheritance, lifetime 
preparations, dreams and ambi- 
tions have been expressed in the 
design and management of the 
store he now operates. Both 
men, with the aid of others, 
spent one and one-half years in 
planning this store which they 
hope will become part of a chain 
of hardware supermarts to be 
built in adjacent communities 
and other areas of Northern 
California. 

The men behind the men in- 
cluded department managers 
who were trained as needed with 
the first one starting in Novem- 
ber. The management worked 
with each department manager 
in studying every angle before 
final plans were adopted. 

That is the story of Skaggs’ 
past, but what of its future? Ac- 
cording to Stone, business has 
been much better than expected. 
Plans for a second store will 
proceed as soon as a team can be 
built and procedures function 
properly. 

In the short space of time 
Skaggs Hardware Supermart 
established what appears to be 
a modern, up-to-date retailing 
operation that may yet serve as 
a pattern for others in the field 
to follow with equally successful 
results. 
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Pace Moves Into 
New Warehouse 


One of the fastest growing hardware wholesalers in 
Northern California, Pace Sales Company, Sunnyvale, 
played host to more than 300 dealers and 32 manufactur- 
ers’ representatives at an open house dedicating the com- 
pany’s new warehouse July 13, from 2-11 p.m. 


The new warehouse provides the company with 25,544 
square feet plus an additional 1000 square foot mezzanine 
to serve its customers in the area surrounding the lower 
end of San Francisco Bay and adjacent territories which 
they have been serving since 1951. 


Pace Sales is situated at 824 North Mathilda Ave., 1000 
feet south of Bayshore Highway on Highway 9, the ware- 
house has free parking facilities for mere than 100 cars. 
According to Frank Pace, owner, the expansion move was 
needed to serve his rapidly expanding business. With the 
new move, Pace announced that his firm was taking on 
new lines in step with the company’s 5-10-year expansion 
program. If future growth expands at the current rate, 
Pace announced the company has an additional three acres 
within the area now occupied for future building. 


The open house was a huge success. A catering service 
provided food and refreshments for the guests, there were 
door prizes, and dealers were receptive in placing orders. 


The firm has a sales force of five as well as one sales 
trainee in action. Tom Dwyer covers the seuthernmost 
part of the firm’s territory around Salinas and Carmel, 
Paul Averell covers the northern part of the peninsula 
and the San Lorenzo-Hayward area, Horace Anderson 
covers San Jose and adjacent territory to the south, Glenn 
Zwiegle covers San Jose and the southern end of the 
peninsula, and Gail Shaw works San Jose and part of the 
peninsula. The trainee is Robert Barnes. 


The office staff includes Pat Haumesser, Phyllis Win- 
stead, Kay Bennett and Pat Davis. 


OFFICE STAFF posed for a group photo with the boss, 
Frank Pace. The girls are, from left, Pat Haumesser and 
Phyllis Winstead. Seated is Pat Davis. A recent addition 
to the staff is Kay Bennett not shown. 
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EXTERIOR VIEW of Pace Sales Company on opening 
day. 


INTERIOR VIEW 
area. 


on .- i 
TREWAX REPRESENTATIVE was on hand for the 
opener. 
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COLONIAL PAINT display drew share of guests’ 
attention. 
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NATIONAL HARDWARE SHOW PRESENTS 
COMPLETE PICTURE OF INDUSTRY 


Virtually every major American manufacturer of lawn, 
garden, outdoor living and light farm products and related 
items will exhibit at the 1958 National Hardware Show at 
the Coliseum in New York. In all, more than 1000 “Blue 
Chip” manufacturers will introduce their newest and best 
creations to the trade, Sept. 29-Oct. 3. 


In the lawn, garden and outdoor living division at least 
66 manufacturers of lawn mowers will disclose their latest 
products, promotions, prices, etc., to more than 40,000 
buyers. 


The industry’s annual merchandising event is also the 
showcase for 35 manufacturers of garden tools, 15 pro- 
ducers of outdoor furniture, 28 makers of garden tractors, 
tillers, and cultivators, 22 manufacturers of lawn edgers 
and trimmers, 41 formulators of specialty chemicals and 
at least 20 different brands of sprinklers. 


Show products incomplete list has 14 families of new 
chain saws, 14 brands of lawn seeders and spreaders and 
18 exhibits by manufacturers of fences, edging, borders 
and trellises. 


Outdoor barbecue grills will be shown by 28 firms; 13 
companies will present the newest in garden hose and 
soakers; 11 the latest models of hose reels and hangers. 


Approximately 80 percent of the 43,134 registered 
trades people who attended the 1957 show were retailers, 
wholesalers, jobbers, distributors, department and chain 
store buyers and manufacturers’ agents. 


ONE THOUSANDTH exposition space sold for the Na- 
tional Hardware Show is pointed out by Frank M. Yeager 
(right), managing director of the annual trade event to 
Charles Snitow, president. The show will be held Sept. 29 
through Oct. 3 in the Coliseum at New York City. More 
than 40,000 buyers are expected to attend. 


Occupying every available foot of space on all four 
floors and mezzanine of the modern exhibition building, the 
show presents the entire national trade market under one 
roof. The show is so large and diversified that more than 
10,000 persons are required to man the booths and operate 
the exposition. 


Buyers are urged to register in advance and save time 
at the show. Upon request to executive officers of the 
National Hardware Show, Suite 1103, 331 Madison Ave., 
New York 17, N. Y., admission badges will be mailed to 
qualified buyers and no further registrations will be 
required. 





SECOND ANNUAL BAKERAMA SHOW ATTRACTS HARDWARE DEALERS TO SAN FRANCISCO 





CHRISTMAS GIRCULAR MERCHANDISE is displayed 
at the second Bakerama Show Aug. 3-5 at the B&H 
cafeteria. Merchandise advertised is for sale to hardware 
retailers to distribute to their customers. Standing by 
display are, from left, Wilber Rourk, household buyer 
and Emmett Burke, sales manager of B&H. 
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VIEWING THE COMPLETE NEW LINE of General 
Electric clocks on display at Bakerama are, from left, 
R. T. Woodward, marketing manager of the Clock and 
Timer Dept. of GE; Milton Meyer, sales manager of Baker 
and Hamilton’s houseware division, and Joe Burns, GE 
district representative of the Clock and Timer Dept. 
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ABUNDANT BANNERS AND POSTERS IN-STORE, ON WINDOWS, PLUGS LAY-AWAY BUYING 


Lay-away Plan for Seasonal Merchandise 
Such as Toys and Giftware Boosts .. . 


CHRISTMAS SALES IN OCTOBER 


HE American public has become accustomed to 

installment buying ... and a great percentage 
of the public have learned the wisdom of doing 
their Xmas shopping early. These two facts add 
up to two good reasons why a Lay-Away Plan is 
a business getter. 

L. C. Treichel, owner and general manager of 
Treichel’s Hardware in Watsonville, California, 
has found that it pays to display the “Use Our 
Lay-Away Plan” posters as early as October 1. 
The man-on-the-street sees these signs in the win- 
dows and after a few days it begins to register 
on his consciousness that Christmas isn’t too far 
away ... maybe it would be a good idea to do some 
shopping right away while there is a good selec- 
tion of stock and while there is time to pay for 
merchandise in convenient installments. 

From the store management viewpoint, the 
Lay-Away plan is very important during the 
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Treichel's Hardware 
Watsonville, Calif. 


Christmas shopping season for such seasonal mer- 
chandise as toys and giftware if for nothing more 
than insurance against bad credit losses. Treichel, 
for example, has found that the 90-day credit 
period is too extended to use for the number of 
new or one-time customers that buy during the 
shopping season. There isn’t time in the Xmas 
rush to check credit properly, and the book work 
grows to outsize proportions. During the re- 
mainder of the year, however, Lay-Away is not 
promoted and suggested only where credit is 
questionable. 

In addition to posters, banners and counter 
cards calling attention to the Lay-Away plan, 
Treichel mentions it prominently in his weekly 
newspaper ads beginning in October and in TV 
spots early in December. 

Treichel points out that a Lay-Away plan is 
only as useful as it is efficient. If purchases are 
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mislaid and time is lost in hunting for merchan- 
dise at the time it is claimed, or if payments are 
not handled accurately, the plan becomes a busi- 
ness-loser rather than a profit-maker. To make 
certain that each clerk knows the procedure in- 
volved in Lay-Away purchases, Treichel provides 
each with a copy of the one-two-threes. If the 
verbal explanation given by the department head 
is not clear to him he can study the instructions 
and have them to refer to when a Lay-Away 
purchase is made. 

This is the procedure as he describes it: 

1. Use lay-away ticket. This ticket consists of 
three parts: (a) Top section which covers in- 
formation as to name, address, etc., of customer. 
(b) Middle section which covers identical infor- 
mation plus information as to payments. This is 
the firm’s bookkeeping copy. (c) Lower section 
which is the customer’s copy and also covers the 
record of payments received. These sections are 
all serially numbered with identical numbers. 

2. At the time of transaction, lay-away is 


GAY-COLORED SIGNS throughout 
the large mezzanine area toy depart- 
ment serve to publicize the store as 
a toy center. Signs attract attention 
from two directions. Toys are regu- 
larly displayed in front windows as 
continual reminder that store can 
supply year-around gifts as well as 
Christmas presents. 


treated as a cash purchase. It is not necessary 
to charge the customer’s account nor to issue a 
receipt—either at the time of initial deposit or 
any subsequent payment. The clerk responsible 
for making the sale will prepare the lay-away 
ticket, filling in all information as to name, ad- 
dress, etc.—including the phone number which is 
not shown on the ticket. In the case of the hard- 
ware department, it will be handled as a cash sale 
and all that is necessary is to ring it into the cash 
register. The plumbing department will continue 
to make out cash tags. It is at this point that the 
customer will be informed that all future pay- 
ments will be made at the cashier’s desk in all 
instances except in the plumbing department. The 
initial payment will be recorded in the middle and 
lower sections at the time of the sale. The cus- 
tomer will be given the lower section and the top 
section is immediately placed by the clerk upon 
the item purchased in a very secure manner in 
order to prevent any item from being lost. The 
middle section will be placed in the cash register 


MEZZANINE TOY DEPARTMENT 
section (left) covers approximately 
600 square feet and is devoted to toys 
on a year-round basis. In this area 
several higher priced quality items 
are shown along with less expensive 
toys. 
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where it will be picked up the same day and re- 
turned to the office. 

In the case of the plumbing department, pay- 
ments may be made at the plumbing register with 
the cash tags showing the serial number of the 
item as taken from the customer’s copy of lay- 
away ticket or by reference to product being held 
in the plumbing dept. This information will be 
received by the office upon receipt of sales tag 
and posted to the bookkeeping copy at the cash- 
ier’s desk. 

3. The lower section of the lay-away ticket is 
the customer’s copy where all payments will be 
recorded. The customer will be instructed to pre- 
sent this ticket each time that he is making a pay- 
ment on account. The lower section should be 
filled in completely so that the customer is aware 
of all information shown thereon. 

The merchandise being held on the lay-away 
plan—particularly in the case of the hardware de- 
partment—shall be consolidated in one location 
and segregated according to number of lay-away 
ticket and not by customer name. This will sim- 
plify location of merchandise at the time of cus- 
tomer’s pick up. 

Although this is repetitious, it is imperative 
that the following points be emphasized: 

1. Top section of lay-away ticket be placed 

securely on product. 


2. Middle section be placed in hands of cashier 


who will be responsible for entering all pay- 
ments on the item. 
Office (namely—the cashier) approve the 
release of item before customer is permitted 
to take possession. 

L. C. Treichel bought the Freiermuth Hard- 
ware & Plumbing Co. in 1945 and operated under 
that name until 1956 when they moved to new 
and much larger quarters on Main Street. At that 
time the houseware and gift department was 
greatly expanded, a “home-decorating” paint de- 
partment was added, and the entire mezzanine 
floor was transformed into a Toyland. 

Self-service was initiated in the new headquar- 
ters and has been successful. According to 
Treichel, under the old system 80 per cent of the 
employee’s time was taken up in customer service 
allowing only 20 per cent for checking and re- 
placement of stock. With self-service the per- 
centages are reversed and we find we can handle 
50 per cent greater volume with the same amount 
of labor. 

“The changeover must be handled gradually in 
an older community where the customers have 
become accustomed to being waited on, but they 
adjust quickly once they are assured that they can 
get service whenever they want it. They like it 
better when they get used to it, and we know that 
they buy more when they can browse around 
freely without concern for the waiting sales 
clerk.” 


LARGE ROPE DISPLAY IN WINDOW ACCRUES LASTING BENEFITS IN SACRAMENTO 
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INTEREST IN ROPE fibers, knots, etc., was attractively 
stimulated by the above window display set up by Bill 
Johnson, Tubbs Cordage Company representative, for 
Newbert Hardware & Implement Company, Sacramento, 
Calif., with the cooperation of The Thompson-Diggs Co., 
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Sacramento wholesaler. Standing in front of the display 
are, from left, Lonnie Applegate, the wholesaler’s sales- 
man who has been calling on Newbert for 25 years, and 
R. W. Fitzgerald, principal owner and general manager 
of Newbert. Fitzgerald said many persons came in to ask 
questions about the display. 
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EEKLY ON OUR. 
AV AWAY PLAN 


Sélect IT WoW... HAVE IT FOR CHRISTMAS / 


This chart will help you in the selection of prestige gift items. 
Find the price of the item desired in the column under the amount 
you can pay each week. It will show how many weeks it will 
take to get the item. Buy today and be sure you have the right 


Christmas gift in time. 





WEEKS 


@ $5.00 Per Week 


@ $10.00 Per Week 


@ $15.00 Per Week 


@ $20.00 Per Week 








0 ON Qu hb WwW N = 
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$ 5.00 
$ 10.00 
$ 15.00 
$20.00 
$25.00 
$30.00 
$35.00 
$40.00 
$45.00 
$50.00 
$55.00 
$60.00 
$65.00 
$70.00 





$ 10.00 
$ 20.00 
$ 30.00 
$ 40.00 
$ 50.00 
$ 60.00 
$ 70.00 
$ 80.00 
$ 90.00 
$100.00 
$ 110.00 
$120.00 
$130.00 


$140.00 





$ 15.00 
$ 30.00 
$ 45.00 
$ 60.00 
$ 75.00 
$ 90.00 
$105.00 
$120.00 
$135.00 
$150.00 
$165.00 
$180.00 
$195.00 
$210.00 





$ 20.00 
$ 40.00 
$ 60.00 
$ 80.00 
$ 100.00 
$ 120.00 
$ 140.00 
$ 160.00 
$ 180.00 
$200.00 
$220.00 
$240.00 
$260.00 
$280.00 
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OCTOBER MERCHANDISING 





FIRST WEEK 


Oct. 4-10 


WINDOW A To The Woods 


WINDOW B Fire-Up With Safety 


IN-STORE 
PROMOTIONS 
AND 
SOURCES To the Woods 
FOR t nting eq 
ADVERTISING 


Fire-Up With Safety 


SPECIAL Oct. 1-31—Let's Go 
DATES Hunting Month 


Oct. 5-11—Fire Pre- 
vention Week 


MERCHANDISING AIDS 


NEW DINNERWARE NAMES 

LOS ANGELES — Gladding, Me- 
Bean & Co. have announced distin- 
guishing names for the five different 
lines of Franciscan Dinnerware. All 
the lines will bear the Franciscan 
Trademark, but each line will be iden- 
tified by a name descriptive of its in- 
dividual character. 

Franciscan’s five dinnerware lines 
are: Franciscan Masterpiece China, 
Franciscan Cosmopolitan China, 
Franciscan Family China, Franciscan 
Earthenware and Franciscan White- 
stone Ware. Three of the lines will 
be manufactured at the company’s 
plant here. The Cosmopolitan China 
and the Whitestone Ware will be 
manufactured in Japan. 

For Details Circle 139 on INQUIRY CARD 
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SECOND WEEK 


Oct. 11-17 


To the Woods 


Home Serving Supplies 


Home Serving Supplies 


THIRD WEEK 
October 18-24 


Luxury Living . . . With 
Appliances 


Home Serving Supplies 


Luxury Living With 
Appliances tu 


FOURTH WEEK 


Oct. 25-31 


Luxury Living . . . With 
Appliances 


Lay-Away Gift Plan 


Lay - Away Gift Plan 


To the Woods 


To the Woods 


Oct. 12—Columbus Day 


ENVELOPE STUFFERS AVAILABLE 

The Grote Manufacturing Com- 
pany, the makers of bathroom cabi- 
nets and bathroom accessories, offers 
envelope stuffers in two colors pro- 
moting their new line of recessed 
vanitory cabinets as well as the slid- 
ing door models. This’ two-color, 
three-fold stuffer includes pictures of 
many models. Details of construction 
and other specifications are also in 
cluded. 

For Details Circle 140 on INQUIRY CARD 


PRINTING CALCULATOR 


A printing calculator that multi- 
plies fully automatically yet is priced 
about $15 higher than some adding 
machines has been introduced by Vic 
tor Adding Machine Co. The Victor 
Special Mult-O-Matic Calculator, 
ideal for retailers, performs fully au- 
tomatic multiplication, addition, sub- 


Home Serving Supplies 


é 


Luxury Living . . . With 


Appliances (Cont.) 


To The Woods (C 


Oct. 24—United 
Nations’ Day 


Oct. 31—Hallowe’en 


traction and credit balance all 
through only one simple control and 
only 10 numeral keys. The calculator 
automatically prints all essential fig- 
ures of the problem and the answer 
on tape for easy checking and a per- 
manent record. 
For Details Circle 141 on INQUIRY CARD 


TRUE TEMPER OFFERS MATS 

A broad selection of newspaper 
mats on garden tools, shovels and 
shears is available from True Temper 
at no charge. The mats are of a uni- 
form size and format so that a com- 
plete advertisement can be built using 
only mats for tools dealer has in 
stock. Selection includes 42 of the 
most popular tools, with three mat 
headers, and three complete ads. A 
proof sheet may be obtained. 

For Details Circle 142 on INQUIRY CARD 
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OCTOBER PROMOTIONS 





Home Serving 
Supplies 


OBJECTIVE—This promotion is designed to 
upgrade the thinking of the housewife in regard 
to merchandise used for serving fall and winter 
guests. It is probably not wise to have “specials” 
but to point out both in advertising and personal 
sales contact how gratifying it can be for the 
hostess to have prestige merchandise. 


WINDOW—You can get some good display 
units for this window right out of stock. They 
are the popular T V trays. They give you the 
opportunity to have one complete place setting. 
The drawing shows five of these being used to 
show off five different patterns. Each one is 
covered with a table cloth. You might use paper 
cloths that can be cut to fit. Elsewhere in the 
window display such items as candles and holders, 
trays, special serving dishes, carafes, and other 
types of servers. 


IN-STORE DISPLAY—tThe T V trays can be 
used to good advantage in the housewares de- 
partment to display patterns that are not shown 
in the window. By using the individual trays you 
can show many patterns in the space taken up 
by one table. On one or more trays you might 
place some special serving dishes. Don’t use table 
cloths so that you can show off new designs of T V 
trays as well. 
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DIRECT-MAIL AD—-Use packet plan. Send 
brief letter with inserts and folders about dinner- 
ware, serving units, flatware, and decorative 
items. Play up prestige angle and emphasize the 
quality items you are offering. 


RADIO & T V ADS—This promotion lends itself 
well to showing new patterns of dinnerware and 
serving units on T V. Place settings can be put on 
T V trays so that camera can focus on one unit 
at a time. For radio, use spot commercials and 
play up prestige products at your store. 


NEWSPAPER ADS—Select illustration from 
newspaper mat service that shows a housewife 
serving guests. Along with this use a heading 
such as: “Fine Serving Pieces Make the Hostess a 
Success.” Use a few illustrations of good quality 
wares with copy that plays up the prestige angle 
of each item. Use an adequate amount of white 
space. 


HARDWARE WORLD 








UNIVERSAL 


() 


with the FLAVOR-SELECTOR ‘Se " 4 ' (— 


TEN-CUP CHROME: TEN-CUP COPPER: EIGHT-CUP CHROME a Na 


ALWAYS THE LEADER! NEW INSIDE and OUT! 


Universal introduces three new Coffeematics that bring 
greater beauty, more features and bigger value to this @ NEW TUBULAR HEATING UNIT 


already —— line. somaya is rw as always, with @ NEW COLD WATER PUMP 
the coffee ma “a preferred by millions. See them and © NEW BREWING SPEED 
you'll see why! 
FIRST again, with all new, up-to-the-minute styling that Se ere 
@ NEW NUMERICAL CUP MARKINGS 


outshines all others. 


FIRST again, with all new, improved features that make @ NEW STYLING 


it the finest coffeemaker of all time. 
FIRST again, with the only full line of quality, chrome- 

on-copper coffeemakers. u | iVE RSAL 
FIRST again, with the biggest advertising program be- 


hind any single product. 








LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. ” 
For Details Circle 24 on INQUIRY CARD 
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MOLDING MERCHANDISING 
RACK holds 365 kiln dried pieces of 
eight foot length wood moldings in 
floor space of less than four square 
feet.—Craftwood Corporation 

For Details Circle 242 on INQUIRY CARD 


INSTALLATION KIT for Kwikset 
“400” line locksets contains all tools 
required for installation job. Com- 
plete with eight installation aids for 
use with hand or power tools. Kit is 
12” x 11” x 3”. Offered by Kwikset 
Locks, Inc. 
For Details Circle 109 on INQUIRY CARD 


CHRISTMAS TOOL SALE features 
gift packaging and Santa Claus dis- 
play. Promotion offers an assortment 
of tool sets, pre-priced at 99¢.—Ox- 
wall Tool Co., Ltd. 

For Details Circle 243 on INQUIRY CARD 
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Merchandising Aids 
































FLOOR UNIT for locksets takes only 
14” x 30” space and is 59” high. Open 
shelves facilitate loading and dispens- 
ing. Stock of 160 locksets can be 
stacked according to lockset functions 
and finishes. Display board is detach- 
able for on-the-job selling.—National 
Lock Co. 


For Details Circle 244 on INQUIRY CARD 
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CASH REGISTER built into register 
stand is at slant and angle for easy 
operation. When checker is in stand- 
ing position swing stool swings out 
of way. In sitting position register is 
at a new slant that follows natural 
position of arm and hand.—Sweda 
Cash Register, Inc. 
For Details Circle 245 on INQUIRY CARD 





= Ar MStrong QUAKER aves 


RUG DISPLAY RACK holds six 
double-rolled, or 12-factory-rolled 
rugs. Rack takes up only five square 
feet of showroom floor space.—Arm- 
strong Cork Company 

For Details Circle 246 on INQUIRY CARD 


KLEEN-EZY rubber door mat mer- 
chandiser is an all-metal display that 
holds up to seven mats in area 13 x 
20 square inches.—The Gates Rubber 
Company 

For Details Circle 247 on INQUIRY CARD 





“SELF-SELL” KNIFE display shows 
12 differnt knives and stores 24 addi- 
tional knives in back of display.— 
Solingen Cutlery 

For Details Circle 248 on INQUIRY CARD 
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Con NOW Be Rotatled For 1951 


THROUGH YOUR JOBBER 


; 2 Pe. Sizzling 
\STEAK PLATTER SETS} 


@ 12”x8” mirror- polished 
cast aluminum platters! ~ 


@ 13”x6”" solid mahogany 
recessed base plates! 


Same Generous Size that until 
NOW Has Sold For *4.95! 


FRED ROBERTS COMPANY sierercices, cai 


For Details Circle 25 on INQUIRY CARD 





10-Cup Automatic Electric Coffee Maker 
7O RETAIL 


WITH FULL ,, sQ95 


MARK-UP 





V4 fiona ll, _Aducctiiadt 


A REAL $4295 VALUE! 


Top-pulling promotion! And you promote without sacrificing mark-up! 
Brews 4 to 10 cups — piping-hot and delicious coffee every time. Selecto- 
Matic Flavor Selector produces just exactly the strength of coffee you 
set. Dripless spout is always clean. Heavy-duty thermostat operates only 
once in coffee-brewing cycle; cannot over-heat coffee! Built for years of 
service, and fully Guaranteed, of course. 


* SELECTO-MATIC FLAVOR SELECTOR! * KEEPS COFFEE HOT... AUTOMATICALLY! 
* GLEAMING ALUMINUM... ALWAYS EASY TO HANDLE! % COMPLETE WITH CORD SET! 


#1910 10-Cup Automatic Coffee-Maker is individually packed. Six per 
carton. Carton weighs 17 pounds. Write for discounts from sensational 
$9.95 price, and advertising allowances available to you! 


The METAL WARE CORP Makers of Electrical Housewares, Housekeeping Toys, Lanterns 


TWO RIVERS, Wis. 





200 FIFTH AVENUE, NEW YORK « MERCHANDISE MART, CHICAGO 
For Details Circle 26 on INQUIRY CARD 
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TO RECEIVE ANY OF THIS PRINTED MATTER CIRCLE 
NUMBER ON INQUIRY CARD, PAGE 52 


“ACRYLIC EMULSION PAINTS 
FOR EXTERIOR MASONRY” is the 
title of this 10-page booklet offered 
by the Rohm & Haas Company. The 
booklet is based on lectures prepared 
for the University of Florida’s 1958 
short course in Paint Technology. 
Subjects covered include an outline of 
the development of water-thinned 
paints, acrylic paint formations, out- 
door applications to various types of 
surfaces, and summaries of fourth 
and fifth year exposure findings on 
mildew resistance, color retention, and 
other properties. Illustrations include 
three tables and photos of six differ- 
ent types of building exposure. 

For Details Circle 211 on INQUIRY CARD 


KUPLEX SLING CHAINS de- 
signed to solve sling chain problems 
in the field as well as in industry 
through localized service are de- 
scribed and illustrated in an eight- 
page bulletin issued by the American 
Chain division, American Chain & 
Cable Company, Inc. Bulletin de- 
scribes manufacturer’s complete line 
of Kuplex sling chains in the 1, 2, 3 
and 4 leg styles with sling hooks, 
sling grab hooks as well as foundry 
type hooks. Chain sizes are % 
through % inch inclusive. 

For Details Circle 212 on INQUIRY CARD 


ELECTRIC CLOCKS (new line) are 
illustrated in color and described in 
a four-page catalog sheet and a 
double fold folder issued by Sunbeam 
Corporation. Included are decorative 
wall clocks, kitchen clocks, alarm and 
occasional clocks and commercial 
clocks. 

For Details Circle 213 on INQUIRY CARD 


“THE TALE OF A TUB?” is a 20- 
page booklet issued by the Maytag 
Company telling the story of home 
laundering and also portraying the 
actual exhibit on display in Chicago’s 
Museum of Science & Industry spon- 
sored by the company. 

For Details Circle 214 on INQUIRY CARD 
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DISPLAYLINE wall shelving and 
gondola units five-page brochure is- 
sued by Weber Showcase & Fixture 
Co., Inc., illustrates and describes 
features of these easy to assemble 
perforated metal units which can be 
made into many and varied combina- 
tions. Brochure tells and shows why 
Displayline fixtures offer more space 
because shelves are designed to fit 
your merchandise, the newest of end 
displays with wrap-around shelf and 
contoured tag molding. 

For Details Circle 215 on INQUIRY CARD 


POL-MER-IK PAINTING POINT- 
ERS is a pocket-size encyclopedia of 
painting information compiled and 
published by the Archer-Daniels-Mid- 
land Company. It is designed to help 
the painter sell more painting jobs 
and to assist the paint retailer in 
dealing with the painting problems 
of his customers. 

For Details Circle 216 on INQUIRY CARD 
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SPACEMASTER CATALOG issued 
by Reflector Hardware Corporation is 
132 pages and contains more than 700 
illustrations, photos, equipment list- 
ings, merchandise presentation appli- 
cations, hundreds of new items and 
new merchandising ideas. Includes 
ideas for self-serve, self-selection op- 
erations, floor-to-ceiling structural 
systems, wood, glass, plain and dia- 
mond perforated metal shelving, pan- 
els, etc. 

For Details Circle 217 on INQUIRY CARD 


“MIR-O-DOR” SLIDING MIRROR 
WALLS four-page catalog issued by 
the Bailey-Kelleher Company illus- 
trates and explains the beauty and 
appeal of the “Mir-O-Dor.” Typical 
installation is graphically shown by 
a before and after photo. Also shown 
in engineering drawings features and 
construction of the product along with 
architectural information as to sizes, 
openings, installations, etc., in detail. 

For Details Circle 218 on INQUIRY CARD 


CAULKING LOADER and how it 
operates to fill caulking guns and 
cartridges with bulk material is de- 
scribed in this two-page bulletin is- 
sued by Force-Flo, Inc. Literature 
explains how loader saves time, ma- 
terial, labor and money by assuring 
an uninterrupted flow of material 
from the pail to the point of appli- 
cation. 

For Detolls Circle 219 on INQUIRY CARD 


AMEROCK CABINET HARD- 
WARE, a full color condensed catalog 
highlights features of the complete 
Amerock line. This consumer folder 
is for use in dealer mailings. Folder, 
offered by Amerock Corporation, is 
3%” by 6”, suitable for inclusion in 
normal small business envelopes. 

For Details Circle 220 on INQUIRY CARD 


WARDROBE ROLLING DOOR 
HARDWARE catalog sheets issued 
by Washington Steel Products, Inc., 
includes drawings, specifications and 
shipping information about the “647” 
aluminum track hangers that fit door 
thicknesses from %” to 1%”. 

For Details Circle 221 on INQUIRY CARD 


WALLY PLASTIC SCREW AN- 
CHORS are described in this catalog 
sheet issued by Holub Industries, Inc. 
Illustration shows action of screw 
anchor in use. Sheet also tells where 
and how anchor is used. 

For Details Circle 222 on INQUIRY CARD 
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BUILDERS’ HARDWARE, closet 
and kitchen fixtures and a new line of 
perforated hardboard hooks and fix- 
tures are described and illustrated in 
this 58-page catalog issued by Knape 
& Vogt Manufacturing Company. 
Among the new products included in 
the catalog are display standards and 
accessories, overhead track for pocket 
sliding doors, completely concealed 
hardware for folding doors, three- 
drawer slides and fittings for per- 
forated countertop displays. 

For Details Circle 223 on INQUIRY CARD 


“SITTING PRETTY” is the title of 
this 20-page idea booklet published 
by The Melamine Council which in- 
cludes ideas for holiday dining fes- 
tivities in addition to table settings 
for formal and informal occasions, 
from bridal parties to outdoor barbe- 
cues. Also contains information on 
qualities and care of melamine din 
nerware helpful to sales people. 

For Details Circle 224 on INQUIRY CARD 


PAINT TUBE SQUEEZER catalog 
sheet issued by Red Devil Tools de- 
scribes and illustrates in three colors 
the unit in operation. Shows how 
squeezer eliminated “pale” tints by 
providing a full charge of paint pig- 
ments into the liquid vehicle. Text 
material details all necessary specifi- 
cations and how lightweight unit can 
be bolted to counters and work- 
benches, 

For Details Circle 225 on INQUIRY CARD 


RAPISTAN CASTER CATALOG 
issued by The Rapids-Standard Co., 
Inc., is a 32-page, two-color, fully 
illustrated catalog containing detailed 
information on construction, sizes and 
application for the units. Specification 
tables present completed information 
regarding rated capacity, type of 
wheel, weight and model number. 

For Details Circle 226 on INQUIRY CARD 


“THE STORY OF WILLIE BAC- 
TERIA, or How to Take Care of 
Your Septic Tank or Cesspool,” is 
offered to owners of septic tanks and 
cesspools from the educational divi- 
sion of FX-Lab Co. Booklet explains 
the workings of the septic tank and 
cesspool in simplified fashion illus- 
trated by cartoons. 

For Detolls Circle 227 on INQUIRY CARD 


WHERE AND HOW Molykote lu- 
bricants should be applied are de- 
scribed in this bulletin issued by The 
Alpha-Molykote Corporation. Chart 
indicates the equipment on which the 
lubricant promises to excel, the 
method of applying the lubricant, and 
the benefits which can be expected. 

For Detolls Circle 228 on INQUIRY CARD 
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bring DEAD 
WALL SPACE 
TO LIFE ... 


REEVE wall shelf equipment 


Use Reeve versatile wall shelf equipment for merchandise 
displays that sell and sell again. Efficient and economical. 
Attach heavy perforated board panels to furring strips... 
then assemble Reeve equipment quickly and easily with- 
out special tools or skills. 

See New Catalog Offered Below 


SHELF HARDWARE 


Standards and Brackets 


No. 80 No. 44 


Shelf Brackets adjustable at Standards and Brackets of heavy 
1-inch intervals duty steel 


Division Holders for glass bins 


i Corners, Splicers 
‘ End Holders 


Round and Square Hole l i i [ 


Display Board Accessories 


Use Reeve ShureSell accessories, 
including pegs, brackets, hooks, easels, 
Fi . (Reeve Catalog shows 
price holders and many special wide variety for every 
displayers and fittings. Available need) 
for round and square hole board. 


Store Equipment Catalog 
Hundreds of items of display equipment —from pricing sys- 
tems to complete display units—fully illustrated, described 
and priced. Valuable information on display assembly and 
modern store engineering. Send for it today. 


aaa a: COMPANY MANUFACTURERS AND DISTRIBUTORS 


Main Office and Plant: 9249 East Bermudez St., Pico Rivera, Calif., OXford 2-3725 


REEVE products also available in: San Diego, Oakland, San Francisco, Portland, Seattle, Phoenix, 
San Antonio, Minneapolis 
For Details Circle 52 on INQUIRY CARD 





FASTER TURNOVER ON "~*~ 


SHOP TOOLS: CARE AND RE- 


| PAIR is the title of this 272-page, 
74%” x 9%” book published by D. Van 
| Nostrand Company, Inc., and written 


by DeWitt Hunt. Price is $5.25. This 
book tells you everything you need to 
know about care and repair of hand 
and power tools, from sharpening a 
simple pocket knife to lubricating 
motor bearings on band or circular 
saw. Detailed instructions and hun- 
dreds of illustrations show how to 
care for hand tools and equipment. 


| | Cleaning and lubricating of machines 
is discussed in considerable detail 
PROOF COIL CHAIN | along with explicit instructions for 
maintaining and repairing band saws, 
circular saws, jointers, surfacers and 
shapers, and helpful advice on light- 
ing, basic equipment and, storage 
arrangement. 
For Details Circle 236 on INQUIRY CARD 


LOW COST HOMES is the title 
of this 144-page book, clothbound, 
published by Arco Publishing Com- 


hires the BIG PROFIT PICTURE for every set a bee Book gare 
Y ‘ and pictures leading examples o e 
™ TAYPAIL with PROOF COIL or BBB chain! work of 35 American architects con- 
| sidering orientation, wiring, insula- 
tion and air conditioning. 
For Details Circle 237 on INQUIRY CARD 


vepsicesianni es , 
APxs ~~). — : | 115 HOMES FOR FAMILY LIVING 


.. ‘ lie ar fos : f nt : published by Arco Publishing Com- 
“7 i —— | is a 128-page book, retails for 
\ nage A “ (pera! $3. Contains hundreds of illustra- 


BBB COIL CHAIN *) | tions and is clothbound. Book pre- 
sents layouts and pictures of 115 
homes, discusses selecting the site, 
<Prlog 


si te ; 1 | planning the house, exterior design 
‘ Y i ~ Maen | | and construction, interiors, ete. 


For Details Circle 238 on INQUIRY CARD 


KITCHEN IDEAS FOR 1958, pub- 
lished by Better Homes & Gardens, 
carries the theme that the kitchen 
should be a _ multi-purpose room. 
Price, $1.25. 

The books say the kitchen should 
include not only a compact, hard-work- 
ing food preparation center, but areas 
for dining, relaxation and family fun, 
laundry and sewing. Ceiling to floor 
styling of walls, cabinets, appliances, 
windows and floors for a more beau- 
tiful kitchen is also stressed. One- 
third of 424 pictures in the 186-page 
The many applications for TM Proof Coil and BBB Chain make | book are in four-color. 





them fast movers—top profit items for hardware dealers everywhere. For Details Circle 239 on INQUIRY CARD 


Both are color-coded and tape-measured for quick, easy identification BLUE BOOK OF AIR CONDI- 
and measuring. Packed in rugged metal Taypails that stack easily... TIONING lists the products of over 
require minimum floor space...create mass displays... stimulate 40 manufacturers of room air condi- 

q — ii tioners. Published by the National 
Appliance Trade-In Guide Company, 
Taypail has many secondary uses. Call the price is $5 for single copy. Book 
; features the copyrighted Cooling 
Load Estimate Form, an easily un- 
ade new Bulletin 2G6A today. derstood method for “sizing’”’ room air 
conditioners, perfected by the Air 


C itioni fri tion Insti- 
CHAIN °": S.G. TAYLOR CHAIN COMPANY, INC. ROR: aM: SeeeRpeERt san 


tute. 
1873 Hammond, Ind. — 3505 Smaliman St., Pittsburgh, Pa. For Details Circle 240 on INQUIRY CARD 
For Details Circle 50 on INQUIRY CARD 


full Taypail sales and profits for you. 


aylor 


your jobber or write for your copy of 
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Use Inquiry Postcard for Further Information About NEW PRODUCTS— 





DRAWER SLIDE features 44” nylon 
rollers for smooth operation and is 
designed for 25-pound capacity. Built- 
in stops prevent accident removal of 
drawers. Easily installed.—Knape & 
Vogt Mfg. Co. 

For Details Circle 143 on INQUIRY CARD 


VERTICAL SHAFT ENGINE mea- 
sures approximately 13” x 14” x 15” 
and weighs only 41 pounds. Designed 
for heavy duty applications in garden 
equipment, construction and farm im- 
plement market.—Kohler Co. 


For Details Circle 144 on INQUIRY CARD 


es: 


SHEF-KOTE aluminum roof coating 
covers and seals in one coat. Not a 
paint but a formulation of asbestos 
fibers, asphalt, preservatives, oils and 
aluminum flakes.—Sheffield Bronze 
Paint Corp. 

For Details Circle 145 on INQUIRY CARD 
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DIAMOND-RIB ROOFING and sid- 
ing features greater strength and 
durability. The diamond pattern of 
embossing improves glare diffusion 
and adds to load bearing strength.— 
Kaiser Aluminum & Chemical Sales, 
Inc. 
For Details Circle 146 on INQUIRY CARD 


NON-MARKING, stain resistant 2” 
cushion tread caster wheel has an oil- 
less bearing that is an integral part 
of the wheel to assure permanent, 
easy rolling, and long wheel life.— 
Faultless Caster Corporation 

For Details Circle 147 on INQUIRY CARD 


HEDGE TRIMMER KIT has spring 
steel cutting bar with hollow ground, 
self-sharpening teeth, detachable 
two-position handle, automatic type 
worm and bevel gears and 12-inch 
cutting capacity—Remington Arms 
For Details Circle 148 on INQUIRY CARD 


VENTILATING FAN can be used in 
ceilings, walls, soffits or cabinets with 
or without ductwork. Features one- 
piece grille, rubber-mounted motor 
with oversize bronze bearings.— 
Leigh Building Products 

For Details Circle 149 on INQUIRY CARD 


JIFFY CABINETS molded of high 
impact plastic frames are designed to 
bring order to little items around the 
home. Comes in bright red or char- 
coal gray and boxed in_ individual 
shippers.—Campro Products, Inc. 

For Details Circle 150 on INQUIRY CARD 
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PLASTIC ALUMINUM dries tough 
as steel and repairs all metals, wood, 
porcelain, plastic, china, glass and 
other materials. Bubble pack card 
and tube give complete directions.— 
Hercules Chemical Co. 

For Details Circle 151 on INQUIRY CARD 
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ABOUT 


PEOPLE 


Hardware 
Consultant 
Firm Is 
Organized 


William M. 
Stout 


A new firm, known as Wm. M. Stout 
& Associates, has entered the consult- 
ing field for the hardware industry, 
as announced by William M. Stout. 
One of the firms’ principal services 
will be to offer assistance to whole- 
salers to set up a sales aid program 
for their retail dealers. 

The organization will also place 
emphasis on sales and profits, reor- 
ganization of office procedure, ware- 
house efficiency, self-supporting ad- 
vertising and sales promotion at the 
consumer level, retail store modern- 
ization, and sales training at the 
wholesale and retail level. 

The consultant firm has established 
its headquarters in Pittsburgh, Pa. 


Littrell Adds Ace Rubber 


SAN FRANCISCO — Ralph S. Lit- 
trell and his associates has been ap- 
pointed to represent the household 
division of Ace Rubber Products, Inc., 
Akron, O. 

Littrell heads the organization of 
reps under the name of Littrell Hard- 
ware Lines with offices and ware- 
houses here and in Los Angeles. The 
rep firm will call on floor covering 
distributors in California, Arizona and 
Nevada. 


Simoniz Sales Manager 


Arthur F. Connolly has been ap- 
pointed sales manager of Simoniz 
Company. Connolly joined Simoniz in 
February, 1954, and became assistant 
sales manager in June last year. 
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Weller 
Sales 
Manager 
Named 


i} a] Fo. fa] 
a ae 


Cc: R. 
Robertson 


C. R. Robertson has been appointed 
sales manager of Weller Electric Cor- 
poration, Easton, Pa., manufacturers 
of power tools for both consumer and 
industrial use. 

Associated with Weller for four 
years, Robertson was recently re- 
gional sales manager since January, 
1957. He has had experience as a 
manufacturers’ representative for 15 
years and was a manufacturer for 
more than 10 years. 


O & H Reactivated 
BURLINGAME, Calif.—Osgood & 


Howell, manufacturers’ representa- 
tives founded in 1893, has been re- 
vived after a year’s inactivity by 
Philip J. March, formerly district 
manager of the company for 16 years. 

For 64 years the company served 
wholesale hardware and housewares 
distributors as well as the wholesale 
plumbing, heating, and mill supply 
trade. The reactivated firm has es- 
tablished its headquarters here at 340 
Lorton Ave. 


Stanley Industrial S.M. 


Leslie H. Gillette, western regional 
sales manager for Magic Door sales, 
will become manager of industrial 
sales with headquarters in New Brit- 
ain, for Stanley Hardware, division 
of The Stanley Works. He succeeds 
James K. Buckwalter who has re- 
signed to become vice president in 
charge of sales of the Linen Thread 
Co., Inc., of Paterson, New Jersey. 


Bulman 
Forms 
Calif. Corp. 
for Sales 
of Store 
Fixtures 


Leonard 
St. John 


LOS ANGELES—Leonard St. John, 
vice president for marketing of the 
Bulman Corporation, Grand Rapids, 
Mich.—announces the formation of 
the Bulman Corporation of Califor- 
nia. 

While retaining his position with 
the parent company, which he has 
held the last four years, St. John will 
also be president of the new Califor- 
nia corporation. He is well known 
locally in both the marketing and 
store fixture fields—having been pre- 
viously associated with West Coast 
firms including Rexall Drug Com- 
pany. 

In addition to California, the states 
to be serviced by Bulman from the 
Los Angeles headquarters office at 
130 South La Brea Avenue, are 
Washington, Oregon, Nevada, and 
Arizona. 

Plans are being made to increase 
warehousing facilities and to do some 
local manufacturing of the Bulman 
store equipment. The firm will ex- 
pand its line of merchandising fix- 
tures for hardware, automotive, toy, 
and related retail businesses. 


Olympic Sales Head 


SEATTLE, Wash. — George C. 
Oistad has been named sales promo- 
tion manager of Olympic Stained 
Products Co. Oistad was previously 
in charge of the specialty sales de- 
partment of Schwabacher Hardware 
Co., and before that was sales man- 
ager for seven years with Sunset 
Electric Co. 

With the opening of the autumn 
sales season, Oistad will travel from 
coast to ‘coast to hold sales clinics. 
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SO. CALIF. DEALERS ATTEND OLD COLONY OPEN HOUSE 





Langle : 
Slects Y ; THIS NEW OFFICE BUILDING was the feature of the open house held in 


President Los Angeles on June 29 by Old Colony Paint & Chemical Co. for their many 
dealers throughout Southern California. 


Machlin B. 
Laddon 


SAN DIEGO, Calif— Machlin B. 
Laddon, 37, was elected president of 
Langley Corporation, fishing tackle 
manufacturer, at a board of directors 
meeting held here recently. Laddon 
has served as vice president and gen- 
eral manager since February, 1955. 
He succeeds I. M. Laddon, who re- 
mains as chairman of the board. 

Laddon was associated with Rohr 
Aircraft Corporation, Chula Vista, 
Calif., from 1946 to 1952 in engineer- 
ing and sales capacities. He became 
a part of the Langley organization in 
1954, 


HARDWARE DEALERS who handle the Old Colony line of house paints came 

Sylvania with their families to see the latest developments in manufacturing as well 
Appoints as to see the new offices and the present paint merchandising program of the 
Sales company. Plant tours (above) were held during the open house from 9 a.m. 
until 5 p.m. After seeing the process of making paint the dealers visited the 

Manager Ze warehouse where many manufacturers’ representatives had booths set up to 
in S.F. ve : show allied paint items. Sometime during their visit they found time to relax 
with a buffet lunch. Below is shown Don Stewart, sales manager, standing in 

E. T. back of group just finishing their lunch. 
Epperson 


SAN FRANCISCO — The appoint- 
ment of E. T. Epperson to the newly 
created position of resident sales man- 
ager, San Francisco, for Sylvania 
Home Electronics, a division of Syl- 
vania Electric Products Inc., was an- 
nounced, 

Epperson, formerly midwest divi- 
sion manager for Norge Sales Corp., 
will be responsible for the sale of Syl- 
vania television sets, radios and high 
fidelity phonographs in the San Fran- 
cisco market. Epperson will head a 
staff of local salesmen with headquar- 
ters and facilities at Sylvania’s corpo- 
rate Distribution Center in nearby 
Burlingame. 
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@ finishing touches _ 


s 


at make sales!) 


KLEENCU 


SCISSOR ® | 
Bargains! 
NOTHING 98° 
OVER Retail 


No. 101-¢ 
HOUSEHOLD SHEARS—7” 


ONLY Se ge 


RETAIL 





Now in Our 60" Year 


DRAWER SLIDES 


Top quality K-V drawer slides are your answer 
to home building and remodeling profits. They're 
well designed, sturdily constructed and guaran- 
teed to keep drawers from sagging or sticking. 
Each K-V drawer slide is backed by Knape & 
Vogt’s 60-year reputation for highest quality. 
Ask your K-V sales representative to tell you the 
complete K-V story. 


No. 260 
BARBER SHEARS 
71 i," 

ONLY 


73° 


RETAIL 


K-V No. 1300 Lightweight Exten- 
sion Drawer Slide This lightweight 
ball bearing drawer slide has nylon rollers 
for noiseless, smooth and effortless op- 
eration. It is economical and will carry 
loads up to 50 Ibs. Easy to install; comes 
complete with do-it-yourself instructions 
fully illustrated and explained 


No. 177 
FLOWER 
SHEARS—6” 


ONLY 


K-V No. 1400 Ball Bearing Exten- 
sion Drawer Slide Provides floating 
extension for heavy drawers. Positively 
eliminates sticking, jamming, sag or 
breakdown even when drawers are heavi- 
ly loaded and fully extended. Has self- 
lubricating, frictionless bearings. Sizes: 
12” to 38” 


EMBROIDERY 
SCISSORS—312” K-V No. 1600 Self Closing Exten- 
ONLY / » ; sion Drawer Slide Closes automati- 


59¢ cally when the drawer is within six inches 


of closing. Glides shut easily, noiselessly 
and smoothly on ball bearing nylon rollers 
Drawer easily removed at full extension 
without removing mounting screws. Com- 
plete instructions enclosed with each unit 

Don’t lose profitable sales of scissors & shears 

because your prices are too high! Make extra 

sales, instead—sell KLEENCUT —the brand 

that everyone can afford! 

There’s a full line to choose from — in many 

different styles, sizes, and finishes — all 


K-V No. 1700 Extra Heavy Duty 
Extension Drawer Slide Glides out to 
full extension, even under loads of more 
than 100 Ibs. Allows full use of all drawer 
space. Recommended for heavy-duty 


priced below comparable merchandise! 

Packaged to sell fast, too, either on individual self-service cards — or 
on eye-catching display cards. Nationally advertised and guaranteed 
by the World’s Largest Manufacturer of Scissors and Shears. 

Beat the recession! Our business is good— yours can be too! Give 
your customers the bargains they want — order KLEENCUT today! 


See your jobber or write 


THE ACME SHEAR COMPANY 
BRIDGEPORT 1, CONNECTICUT 
For Details Circle 27 on INQUIRY CARD 








drawers, all file cabinets and drawers 
holding precision electronic equipment 
such as high fidelity tuners. Frictionless, 
noiseless, easily installed. 


KNAPE & VOGT MFG. CO. 


Grand Rapids, Michigan 
For Details Circle 28 on INQUIRY CARD 
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Don’t keep 
SCHEDULE OF CONVENTIONS AND SHOWS them under 


August 31- ALLIED GIFT & JEWELRY SHOW, Hotel Adolphos, | 
Sept. 4 Dallas, Texas (Allied Exhibitors, Inc., 3832 Wilshire Blvd, wraps & 
Los Angeles, Calif.) 

Sept. 3-5 14th INDEPENDENT HOUSEWARES VARIETY AND 

NOVELTY MERCHANDISE EXHIBIT, Riviera Conven- 
tion Hall, Las Vegas, Nevada (Independent Housewares 
Exhibit, Inec., 8 South Dearborn Street, Chicago 3, IIl., 
Jules Karel, Show Manager). 
MIDWEST HARDWARE & HOUSEWARES SHOW, 
Navy Pier, Chicago, Ill. (Sponsored by State Hardware 
Associations of Illinois, Indiana, Michigan and Wisconsin, 
William B. Moody, manager, 1451 Merchandise Mart, 
Chicago, Ill.) 

Sept. 14-17 DENVER GIFT & JEWELRY FALL SHOW, Hotel Al- 
bany, Denver, Colo. (Allied Exhibitors, Inc., 3832 Wilshire 
Blvd., Los Angeles, Calif.) 

Sept. 28-30 PHOENIX GIFT & JEWELRY SHOW, Hotel Westward 


Ho, Phoenix, Ariz. (Allied Exhibitors, Inc., 3832 Wilshire y 
Blvd., Los Angeles, Calif.) 


Sept. 28-Oct.1 NATIONAL BUILDERS’ HARDWARE ASSOCIATION 


EXPOSITION, Hotel Sherman, Chicago, Ill. (W. S. Has- All Purpose 


well, 515 Madison Ave., New York, N. Y.) 
Sept. 29-Oct.8 NATIONAL HARDWARE SHOW at New York Coliseum, a i] 

New York, N. Y. (Frank Yeager, 331 Madison Ave., New rooms se 

York, N. Y.) 


Oct. PRE-HOLIDAY GIFT, HOUSEWARES & TOY SHOW, themselves 


Merchandise Mart, San Francisco, Calif. (Henry Adams, 


1355 Market St., San Francisco.) in the New 
AMERICAN HARDWARE MFGRS- ASSOCIATION 
CONVENTION, Convention Hall, Municipal Auditorium, e 
Atlantic City, N. J. (A. L. Faubel, 342 Madison Ave., display carton 
New York, N. Y.) 
NATIONAL WHOLESALE HARDWARE ASSOCIATION 
CONVENTION at Atlantic City, N. J. (Thomas A. Fern- 
ley, 1900 Arch St., Philadelphia, Pa.) 
NATIONAL PAINT, VARNISH & LACQUER ASSOCIA- 
TION ANNIVERSARY MEETING, 7list Annual, Shera- 
ton-Park & Shoreham Hotels, Washington, D C. (NPVLA, 
1500 Rhode Island Ave. N.W., Washington, D. C.) 
MONTANA HARDWARE & IMPLEMENT ASSOCIA- 
TION CONVENTION, Northern Hotel, Billings, Montana. 
(N. O. Blevins, executive secretary, P O Box 1152, Helena, 
Montana) 
MIDWEST SCHOOL OF RETAIL MANAGEMENT AND 
TRADE SHOW, Navy Pier & Hotel Knickerbocker, Chi- 
cago, Ill. (Garden Supply Merchandiser, 8633 Loch Raven Now Freeway Push Brooms sell 
Blvd., Towson, Maryland) themselves in this brand new 
Jan. 12-16 NATIONAL HOUSEWARES EXHIBIT, Navy Pier & American Push Broom carton that 
Drill Hall, Chicago, Ill. (Dolph Zapfel, Merchandise Mart, automatically becomes a display 
Chicago, Ill.) when you open it! You'll make 
Jan. 30-31, EASTERN SCHOOL OF RETAIL MANAGEMENT AND more profits with this new display 
Feb. 1 TRADE SHOW, Hotel Statler, New York City (Garden carton. 
Supply Merchandiser, 8633 Loch Raven Blvd., Towson, 


= The Freeway outlasts conventional 
Maryland) ) 


brooms by three to one. . . sweeps 

For additional information about the conventions and shows listed above cleaner because Duratex plastic 
and others not listed in this issue, write to HARDWARE WORLD Service fibres actually pick up dust by 
Bureau. magnetic action ... and Duratex 
is impervious to commonly used 
petroleum and caustic products. 


Chicago Garden Show Set For Nov. 7-9 Order this new Freeway Push 
Broom display carton today! 











The Midwest Schoo] of Retail Man- demonstrations by experts in the 
agement and Trade Show, formerly fields of advertising, store layout and 
known as the Chicago National Gar- design, fixturing, power equipment AMERICAN 
den Supply Show, will be held in Chi service, off-season sales, etc., has 
ae he or he PUSH BROOM CO. 


cago Navy Pier. been announced for this year’s short 
114 Fern Street 


will be the Hotel Knickerbocker. than 2000 persons attended _ the San Francisco + ORdway 3-8891 
Two half-day sessions featuring course. For Details Circle 29 on INQUIRY CARD 





Headquarters for this year’s show course meetings. Last year .more 
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McCune-Phillips Form 
Two Separate Firms 


* @aLwanizen 


GUTTER — GUARD 


Roland Stan 
McCune Phillips 


SAN FRANCISCO—Principals of 
McCune-Phillips Company, one of the 
oldest and largest representative con- 
cerns in the West, announced reform- 
ing of their organization into two 
separate companies on July 15. 
A principal reason for the division 
" | —according to a formal announce- 
“ ‘ ment by partners Stan Phillips and 
a new Q- t- ourse ro uct a Roland McCune—is the expansion by 
; several leading manufacturers into 
| subsidiary products already repre- 
G. F. WR IGHT §$ TEEL & WIRE ae | sented in the McCune-Phillips sales 
WORCESTER 3, MASSACHUSETTS organization. 
Another major reason was stated to 
Available from jobbers everywhere e “the rapid growth of all outdoor 
INDUSTRIAL WIRE CLOTH *« STANDARD HARDWARE CLOTH * HEXAGONAL NETTING sports in the West, requiring more 
undivided service and attention to 
WIRE STRAND «© WOVEN WIRE LATH ¢ WELDED FABRIC ¢ SCREEN CLOTH each individual factory and terri- 
tory.” 
Roland McCune’s firm will operate 
as McCune Western, while Phillips’ 
organization will be known as Stan 


) | Phillips & Associates. Headquarters 

oO n | y th eS oN IE Ww "| | of the former will remain at 51 Fre- 

canmaiitiieiaiaa, r | | mont Street, San Francisco; the lat- 

| ter will headquarter at 19 West 41st 

Avenue, San Mateo. Both will main- 

tain branch offices in Los Angeles and 
Salt Lake City. 

Phillips will take into his new or- 

“‘Hard-Point’’ | ganization all of the men that previ- 

Swedish Stee! Blade. | ously worked with him in the pre- 

Eliminates Re-sharpening @./ | dominantly sporting goods division of 

<2 McCune-Phillips—Bill Blackburn, San 

‘ | Francisco; “Kam” Kaemmerer and 

Jiffy-Tension thumte™® | Don Lee, Los Angeles, and Jim Rus- 

pctew Makes Bhedé | | sell, Salt Lake City. McCune will be 

joined initially by Marine products 

specialists Bud de Recat at San Fran- 

cisco headquarters and Jim Conrad in 

Fightweight, Easy t | Los Angeles, and Rex Russell in Salt 

Handle Frame of Tough Lake City with additional men to be 

named shortly. 

McCune is a veteran of some three 

waite | decades in the representative field, 

Narrow %" Blade Minin J | and a co-founder in 1932 of the Me- 

j icti . | Cune-Merifield Company. Phillips 


i . | joined McCune directly after World 
ba) A | D V | K War II and became a partner when 
| the original company was dissolved 
4 — E E L 5 . | some years ago. 
, INC. , Ferree Focast 


SAW & TOOL DIVISION 





+ WRIOMT STEN & Wee CO. 
WORCENTER Mae 


For Details Circle 43 on decanted CARD 











NEXT MONTH — HARDWARE 
WORLD presents its annual gift 
issue with many gift merchandis- 
ing ideas. 


1702 Nevins Rd. Fair Lawn, New Jersey 


WORLD'S LEADING NAME IN BOW SAWS 
For Details Circle 30 on INQUIRY CARD 





HARDWARE WORLD 





KFYLON 


Giant Autumn-Christmas Promotion 
Means Volume Turnover on 40% Profit Items! 


Your Krylon sales will skyrocket with these boosters: 
LIFE—6 big hard-selling ads, Oct., Nov., Dec. 


This Week magazine (Sunday newspaper supplement )— 
Sept., Oct., Nov., Dec. 


Better Homes & Gardens Christmas Ideas Annual—full page 
Feature stories in newspapers, magazines 


4 We. 1501. 
“= SPRAY ENAME 


— 
tats ie 
mee «| WINGTES! 
° meee 


2 Special Christmas dis- 3 Christmas carry-home ! 
play of 12 6oz. cans— kit of 3 6-0z. cans— . P ; 

4 each of gold, silver gold, silver, white... top 4 ae wee aa tee 
and white. sellers the year round. _with each 24 160z. cans... 
‘ prepacked with 8 cans 
No wonder Krylon is each of gold, silver, white. 
1ST IN SALES ¢ 1ST IN PROFITS Attractive end-use placard 
If you prize it... KRYLON.IZE it! peer 0 ve neg 


KRYLON, INC. norristown, pa. other year-round uses. 
For Details Circle 32 on INQUIRY CARD 





the most successfully 
A real help promoted products 
for salespeople in the world... 


CHINA & GLASS 


By H. 9. Wilson 


JULIENNE 
This 56-page booklet reveals sales and merchan- : ' SALAD MAKER 


dising ideas for all types of dinnerware, glass- , 4j . Now with 4 rust-proof 
: : steel discs that slices 
ware and table accessories. It also gives the pineutnenh dubia tens 


historical background, manufacturing methods ie, ne » .--shaves ice. Millions 
ee ® sold! Everyone loves 
and window and in-store display ideas. hee oe its simple operation, 


its wonderful per- 


Get this excellent sales aid, today. Send 25 cents 14 a formance, its built-in 
? . safety features. In new 


for each booklet to .. . self-selling TV package. 
Packed 6 to shipper. Wt. 6 Ibs. 


Order from your jobber today or 
write for catalog on complete line. 


HARDWARE WORLD SERVICE BUREAU 
MOULI Manufacturing Corporation 


1355 Market Street San Francisco 3, Calif. 9! Broadway — Jersey City 6, N. J. 
Phone: HEnderson 5-7267 











For Details Circle 40 on INQUIRY CARD For Details Circle 39 on INQUIRY CARD 
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packaged 


FELTOID TIPS 


_ 


on sight 


Add another salesmaker to your traffic- 
building line of Bassick Casters and 
floor protectors. 

Feltoid tips now come in a new see- 
through, sales-suggesting package for 
each set of four. Highest quality felt 
bases protect highly polished floors and 
furniture surfaces. 

Your customers can use plenty of 
them—on light furniture, end tables, 
radio cabinets and other accessories— 
anywhere there’s a highly polished floor 
or table surface needing protection. 


Other profitable floor protectors it 
pays to display are shown above. At 
left are Bassick rubber-cushion glides 
for furniture legs. At right is the No- 
Mar furniture rest for heavier furniture. 
The Bassick Company, Bridgeport 5, 
Conn. In Canada: Belleville, Ont. 6.14 


SKA 6.4 
SYMBOL OF EXCELLENCE 


“4 
ee 
a Ss (AKING WORE HUMDS OF CASTERS... MARKING CASTERS 00 MORE 


For Details Circle 33 on INQUIRY CARD 
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Promotional Ideas Feature 
At Hardware Show 


Unusual domestic and _ imported 
merchandise with high promotional 
value will be emphasized at the Third 
Independent Hardware Exhibit to be 
held in New York City from Septem- 
ber 28-October 3. It will be held at 
the Barbizon-Plaza Hotel, 106 Cen- 
tral Park South, in time to coordinate 
with the National Hardware Show. 

Lines to be shown will include 
hardware, electric and sporting goods, 
housewares, appliances, china, cutlery, 
tools, power tool accessories, luggage, 
paints, jewelry, gifts, lawn and gar- 
den equipment and premiums. 

The highlight of the Independent 
hardware exhibit will be the presenta- 
tion of their annual “Buyer of the 
Year” awards. Exhibitors will vote 
to select an outstanding buyer in 
each of the following categories: 
Wholesale Hardware, Retail Hard- 
ware Chains, Hardware Cooperatives 
and Variety Chain Stores. 

The first exhibit was held by nine 
exhibitors. Last year there were 130 
exhibitors. 

Headquarters for the Third An- 
nual Independent Hardware Exhibit 
are 299 Madison Avenue, New York 
17, New York. 


California Gift Show 
Sales Reported Normal 
LOS ANGELES “Consistency 
was the word used in describing the 
buying pattern at the California Gift | 
Show here July 20-25, in which more | 
than 600 exhibitors participated. 
Retailers, show officials declared, | 


” 


met their inventory needs in a normal | 
manner without any marked change | 


from recent years. According to a | 
survey, new lines, new trends and 
new developments made it necessary 
for a majority of out-of-town buyers 
to shop the market for an average of 
one extra day. 

A total of 7400 registered buyers | 
were in attendance at this year’s | 
show. Dates for the next giftware | 
market here was set for Jan. 18-23 by | 
Trade Shows Ltd., managers of the | 
trade event. 


Garden Suppliers Confab 


The newly formed Garden Supply 
Dealers National Association will 
meet at the Park Sheraton Hotel in 
New York City Sept. 28 to take 
formal action for the participation 
of the association in simultaneous 
coordinated conventions, according to 
executive director Stanley W. Hoff- | 
man. 


California Trade Fair 
.Set for April 1-12 

LOS ANGELES — The California 
International Trade Fair & Industrial 
Exposition will be held at the Great 
Western Exhibit Center April 1-12. 
Major exhibit classifications will cover 
home furnishings, small wares, chil- 
dren’s, men’s and women’s clothing, 
general merchandise and food. 

Complete show information is de- 
scribed in an eight-page, heavily il- 
lustrated brochure available to the 
trade. Copies of the brochure are also 
going overseas to exporters and man- 
ufacturers of consumer products in 
70 countries. 

For information regarding this 
brochure circle number 300 on the 
inquiry card. 


New Pendleton V.P. 


LOS ANGELES—Marvin S. Ban- 
doli has been elected senior vice presi- 
dent of Pendleton Tool . Industries, 
Inc. He has been vice president of 
marketing since 1952 and will remain 
in charge of the marketing and sales 
functions. Prior to joining Pendleton 
in 1952, Bandoli was associated with 
Clary Multiplier Corp., and Tracy 
Mfg. Co. 


HOL-DEM 


MODEL 57 “Short-Stopper” 


Best Selling FENCER! 


Clips weeds on contact 

Ends nuisance shorts 

2-Lamp signal system 

Guaranteed lightning protection 
“Saf-Tee” Chopper with circuit 
breaker 

1-Wire, any-soil stock control 
2-Tone finish, sheltered terminals 


6 Models, battery, or electric, from 
$13.95. 








ASK YOUR JOBBER SALESMEN FOR 
HOL-DEM CATALOG PAGES, INFORMA- 
TION ON RADIO PROGRAMMING AND 
NEW DISPLAY RACK NOW AVAILABLE 





Hol-Dem Electric Fencer Co. 


1344 Quincy Street N. E. 
Minneapolis 13, Minn. 
For Details Circle 34 on INQUIRY CARD 
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Mardigian 
Appoints 
Sales 
Manager 


Bart J. 
McCloskey 


Bart J. McCloskey has been ap- 
pointed general sales manager of the 
Buckeye Division of the Mardigian 
Corporation, Wooster, O. McCloskey 
formerly was general sales manager 
of the Republic Molding Company, 
Chicago, Il. 


Evers Continue as Reps 
In Glassware Field 

SAN FRANCISCO Evers Dis- 
tributing Co, will confine future ac- 
tivities to factory representation fol- 
lowing the announcement that they 
were withdrawing from the wholesale 
housewares field. 

Evers’ general manager, A. H. 
Howson, said the company will repre- 
sent Bryce Bros. Glass Co., Lotus 
Steubenville Pottery Co., 
Indiana Glass Co., Blefeld & Co., and 
Monogram. 

Axel Lindholm, of the company’s 
office here, will Central and 
Northern California, Oregon, Wash- 
ington and Northern Nevada, while 
Charles Kalen, of the Los Angeles 
office, will handle the Southern Cali- 
fornia, Arizona and Southern Nevada 
territories. 

Evers was formed by the Dohrmann 
Commercial Co. in 1951 and carried 
leading electrical lines servicing about 
500 accounts consisting of hardware- 
housewares stores, electric shops and 
furniture outlets until the recent an- 
nouncement. 


Glass Ce 


cover 


3 Distributors Appointed by 
M & D Store Fixtures 


LOS ANGELES — R. J. Liechti, 
vice president for sales of M & D 
Store Fixtures, Inc., announced the 
appointment of Union Hardware & 
Metal Company, Los Angeles, and 
Wilson F. Clark Company, San Diego, 
as exclusive distributors of M & D 
Store Fixtures and Equipment to 
the hardware trade in Southern Cali- 
fornia. Zork Hardware Co., El Paso, 
with branches in Phoenix and Albu- 
querque, has been appointed distribu- 
tor for Arizona and New Mexico. 

According to Liechti these appoint- 
ments will provide increased store 
planning and merchandising services, 
closer supplier-user relationship and 
improved locations resulting in faster 
customer service on M & D store fix- 
tures and accessories. 
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Sell the line of 


Laat Kevilince’ 
R-W TRACK and 


HANGERS 


FEATURES 


@ Bird proof @ Weather proof 

@ Self-cleaning 

@ 4-wheel, center-hung 
hanger 

@ Exposed locking nutfor @ Track and housing 
quick, easy adjustment 


construction 


R-W 36 Track and 423 Hangers, shown 
above, are favored by farmers everywhere 
for installation on the doors of their Barns, 
Cribs and Tool Sheds. R-W offers you a com- 
plete line of top-quality, time-tested tracks 
and hangers that sell on reputation...a line 
you can sell with the assurance of knowing 
your customer will be satisfied. R-W Track 
and Hangers will provide years of depend- 


able, trouble-free service for your customers‘ 


and, best of all, greater sales volume and 


added profits for you. 


DDING SOCKETS 


Eliminate cost of sill... protects studding from 
rot and deterioration. Securely anchors studding 
and corner posts to concrete floor or foundations. 
Available in 2x4, 2x6, 2x8, 3x8 and 4x8 sizes. 


From track, hangers and hord 
ware to the best line of electric 
door operators you can rely on 
R-W products to provide com- 
plete satisfaction. Sell the 
quality line...enjoy added 
profits. Write today -for your 
copy of Catalog A-91-LP. 


2323 W. Third Street 
Los Angeles 57, Calif. 
Phone Dunkirk 8-6173 


@ Rugged, heavy-duty 


complete in one unit 








LL LINE OF HARDWARE 


) mh 


R-W offer a complete assortment of all types of 
hardware, including swing door hinges, flush pulls, 
bow handles, stay rollers, floor guides, bumpers, 
latches, hasps and door bolts, 


MANUFACTURING COMPANY 


A HANGER FOR ANY DOOR THAT SLIDES 


850 Van Ness Ave. 1160 Fairview No. 
San Francisco 10, Calif. Seattle 9, Washington 
Phone Mission 8-6700 Phone Main 3650 
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TWO MILLIONTH MOWER 


os 


WESTERN & STAMPING 
COMPANY earlier this year produced 
its 2,000,000th power lawn mower 
since entering the lawn equipment 
field some 10 years ago. Shown 
above, is the 1958 Drake Relays Queen 
seated on the mower, which was pre- 
sented to Drake University to com- 
memorate the event. 


Skil Elects President 


John Spaulding has been elected 
president of the Skil Corporation, 
Chicago, replacing Bolton Sullivan, 
who became chairman of the power 
tool concern. 

Spaulding assumed his responsibili- 
ties after 33 years with Black and 
Decker, the last four of which he 
served as vice president of sales for 
that organization. 


\ 


Se a 


— > 
. en 

Write for Freel 
Literature 


aa~ 


$500,000 SAN FRANCISCO MERCHANDISE MART FIRE 


HOUSEWARE AND GIFTWARE exhibitors located on the second floor 
(above) suffered the heaviest damage inflicted by the August 4 fire at the 
San Francisco Merchandise Mart. Mart officials predicted business would be 
back to normal within six weeks. Displaced exhibitors have temporarily 
taken up quarters on the fourth floor of the 10 story building. 


Western Wagner Reps the company in Colorado, Montana, 
es, tere ~ Wyoming, Utah, Arizona, New Mexico 
SAN FRANCISCO — Appointment : 6 ¥ o : Shima 
: : and the area surrounding El] Paso, 

of three new manufacturer’s agents 

Tex. 

to cover western states areas was 

announced today by the E. R. Wagner 

Manufacturing Co., Milwaukee, Wis. 

Representing the company north of 

Fresno, Calif., and in Nevada is James 

G. Sigman, 404 Merchandise Mart, 

1355 Market St., San Francisco. motion of A. W. Schneck to director 
Robert Dee and Robert Anderson of sales, lawn mower division, and 

of the Anderson-Dee Company, 901 0. E. Pauley to sales manager of 

Sherman St., Denver, will represent the same division. 


Savage Promotes Two 


Savage Arms Corporation, Chico- 
pee Falls, Mass., announced the pro- 


ALWAYS SELL GENUINE 


és 


SCREW ANCHORS and JACK NUTS 
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NOW in a new plastic squeeze bottle 
TEHR-GREEZE white fabric cement 


trate. Thousands of uses. Sold by leading 





"y AL-A COMPANY 7”: Root St.. Chicage 9, Ilinols 


Same high quality patching cement in a Come ta ettres 
handy plastic squeeze bottle that elim- sive $-color 
inates messy paddles, brushes, and waste. counter dis- 
Easy to apply . . . Tehr-Greeze patches 7 a. 
ond repairs any material it can fene- package). 
jobbers and dealers everywhere. Comes 

in 2 o2. and 6 oz. plastic bottles. Also 

packed from 2 oz. to | gallon in glass. 

Write for prices and literature. 
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OV 


IN LOS ANGELES 
to Serve the entire West 


MERCHANDISING 
EQUIPMENT 


A COMPLETE SELECTION of store 
fixtures and display equipment from 
one source. 

STORE PLANNING SERVICE 
self-serve sales techniques. 
MERCHANDISE PRESENTATION AP- 


PLICATIONS for hard lines and soft 
lines. 


v STANDARDS 
v BRACKETS 


v SIGNING, 
PRICING AND 
BINNING 
EQUIPMENT 


v DISPLAY STANDS 
v GONDOLAS 
Vv OVER-COUNTER 
v WALL SECTIONS, 


and 


WRITE NOW FOR 
THE FREE NO. 59-S 


$ f CATALOG 
NEW from COVER TO COVER 
with hundreds of ideas on the 
latest merchandise presenta- 


tion applications 132 
Pages . 700 illustrations 


CORPORATION 


RE ‘a 
REFLECTOR-HARDWA Los Angeles 15. 


851 South Los Angeles St.. 


Cal 


Gentlemen: | | 
Please RUSH my free copy of the 
Spacemaster 59-S Catalog. 


ALL NE 


Name 
Position.. 
Firm.... 
Address 


City 


‘HARDWARE CORP. OF CALIFORNIA. 
851 S. LOS ANGELES ST. LOS ANGELES 15, CALIF. 


MELROSE PARK ILL NEW YORK NY 
For Details Circle 31 on INQUIRY CARD 
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Multiply 
your rental 
prospects 











Here's a new rental machine that does the work of 2 for the price of 1. 
Converts from floor maintenance work to rug scrubber in only 3 minutes 
++ greatly increases rental possibilities. The JW12 rents for 


© Floor polishing, waxing, buffing, scrubbing, steel wooling 
@ Rug and Carpet shampooing 


All these uses give you prospects for sales of wax, floor stain, steel wool, 
shampoo, and many other items. 

Conversion from polisher to scrub- 
ber is quick, easy job—you or customer 
can do in 3 minutes. Yet, the new multi- 
purpose Holt JW12, with tank, shampoo 
brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car 
seats, gives floors, rugs and carpets 
air of professional care. For full story 
on this easy-to-rent Holt JW12, 
coupon now. 


Attachment for adjusting 
brush to deep pile 

of rugs and carpets. 
mail 30 


SALES AND SERVICE CENTERS IN MAJOR CITIES. 


» FOG MANUFACTURING CO. 


BETTER FLOOR MACHINES 

FOR MORE THAN 30 YEARS 
669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 
HOLT MFG. CO. Dept. K-9 


669 ~ 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J 


Please send me details on Holt JW12 for rental use. 


NAME POSITION 








| FIRM 





ADDRESS. 
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FOUR NEW Remington DEVELOPMENTS 
TO HELP RAISE YOUR SALES IN ’58! 


Hid nom $134.95" 





SPECIFICATIONS: 


CALIBER: 30-06, 280 Remington, 270 Win. 

ACTION: Bolt—bright-finished body, blued handle. Re- 
ceiver matte-finished. Match-type adjustable trigger. 
MAGAZINE: Fixed box with hinged floor plate. 

4-shot capacity plus one in chamber. 

STOCK:American Walnut—forearm and pistol grip finely 
checkered. Black grip cap, black checkered butt plate. 
SAFETY: Oversized thumb lever. Silent 3-position control. 
BARREL: 22-inch round tapered. 

WEIGHT: 7 Ibs. 

LENGTH: 42% inches over all. 











wet $62.25" 


SPECIFICATIONS: 
WEIGHT: 4 Ibs. 
BARREL: Aluminum-jacketed steel, 23” round tapered, 
crown muzzle. 


STOCK: New “Sun-Grain” walnut, checkered . . . anodized 
aluminum butt plate. 





CAPACITY: 20 short, 17 long or 15 long rifle cartridges. 

SIGHTS: Step-adjustable rear, custom-finished . . . gold- 

finished bead front. 

EXTRA FEATURES: Single loading through ejection port 
. receiver grooved for “Tip-Off” ‘scope mounts .. . 

cross-bolt safety. 








New 222 Remington Magnum 
cartridge packs bonus 
reach and wallop 


Here’s a new Remington cartridge with all the 
outstanding characteristics of the fast-selling 
222—accuracy, speed and flat trajectory— 
plus magnum power to go further, hit harder. 
Perfect for varmints. Now in the fine Reming- 


ton Model 722 high-power rifle. 


Remington 


“‘Fieldmaster,’’ ‘‘Gamemaster’’ are Reg. U.S. Pat. Off. 
by Remington Arms Company, Inc., Bridgeport 2, Connecticut. 


—. 








NEW REMINGTON MODEL 725 ADL 
HIGH-POWER RIFLE OFFERS 
DISTINGUISHED CUSTOM FEATURES 


The full list of custom features presented in the new Model 
725 give this distinguished new bolt-action big-game rifle 
overwhelming sales appeal. It’s the rifle for any shooter who 
has ever wanted more—much more—than “just another 
gun.” For top attractiveness to buyers, this quality firearm is 
drilled and tapped for 5 possible sight mountings covering 
every high-power rifle use. From its all-purpose Monte 
Carlo stock to its removable-hood front sight, it’s a seller. 











NEW REMINGTON “FIELDMASTER” 
MODEL 572 SLIDE-ACTION IS 
WORLD’S LIGHTEST, MOST COLORFUL 22 


Retaining all the fine operating features of the standard- 
grade Model 572, the new “Fieldmaster” 22 achieves the 
lightest weight—only 4 pounds—of any 22 in the world. 
and, in addition, barrel and receiver are finished in either 
of two distinctive colors selected especially for sporting arms 
—Buckskin Tan or Crow-Wing Black. These distinctive 
rifles are receiving enthusiastic response from wholesalers 
and dealers everywhere. To insure your having these for the 
buying seasons ahead, get your order in now. 


price rom 9112.45" 


POWERFUL, NEW 280 REMINGTON CAL. 
NOW IN REMINGTON MODEL 760 
SLIDE-ACTION BIG-GAME RIFLE 


The success of the new long-range 280 Remington caliber 
cartridge, on everything from varmints to big game has 
spurred its introduction in the Remington Model 760 
“Gamemaster” slide-action — the world’s fastest hand- 
operated big-game rifle. Matching this exciting new car- 
tridge (now in 3 bullet weights) with an outstanding rifle 
adds up to sales. 


*Prices subject to change without notice. 


IN THE PAST DECADE, REMINGTON HAS DEVELOPED MORE GUNS OF NEW, ADVANCED DESIGN THAN ANY OTHER GUNMAKER. 
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CORNER 


SPORTS PROMOTION of the MONTH 


(Scheduled on our calendar, 
page 43, for October 4-31) 


OBJECTIV E—Encouraging your customers to 
purchase all of their hunting equipment at your 
store and to stimulate the outdoorsman to take 
to the woods is the objective of this promotion. 
Merchandise which should be included in your 
window display are rifles, shotguns, gun cases, 
ammunition, sleeping bags, cooking stoves, ther- 
mos kits, knives, axes, lanterns, as well as other 


items which you may feature. 


WINDOW—Simplicity is the keynote of this 
window which can easily and economically be 
assembled in quick time and with a minimum 
of effort. In the background erect a sign supported 
by a two by four to the left of your window dis- 
play area. The extreme right hand side of the 


sign should be cut away to convey a directional 
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FoR 


~ .GOOD HUNTING - 


i TO THE WOODS 
E 











message which reads “To The Woods For Good 
Hunting.” To the far right of the window set up 
a clump of brush simulating the edge of a wooded 
area leading into the woods. In the foreground 


display the merchandise suggested above. 


ADVERTISING—in your newspaper copy carrv 
your window theme throughout the campaign and 
feature as many of the items you have displayed 
in your window as practical. If you use radio 
emphasize the good, clean and healthful benefits 
of spending time outdoors hunting and suggest 
the many items your store carries that will help 


the hunter in his outing. 
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LUBRIPLATE is ideal for lubricat- 
ing shell cases for sizing. Its adhe- 
sive nature and anti-seize properties 
helps cling to brass and prevent it 
from sticking.—Fiske Brothers Refin- 
ing Co. 

For Details Circle 256 on INQUIRY CARD 


PORTABLE LIGHTWEIGHT SEAT 
provides comfort and convenience and 
fits into any golf bag. Seat automati- 
cally opens up when set down, folds 
when picked up. Retails for $4.95.— 
Hocar Manufacturing Company 

For Details Circle 257 on INQUIRY CARD 


SPORTS NEW PRODUCTS 





BOOST YOUR LUCK in spin casting 
with the Creek Chub Snark, Snarkie, 
and Snark-Eel molded of Tenite plas- 
tic in a design which causes lively 
vibrating motion.—The Creek Chub 
Bait Company 

For Details Circle 258 on INQUIRY CARD 





SPINNING REEL designed for salt 
water fishing features a ceramic pick- 
up roller, and a nylon seal on the 
thumb-operated non-reverse mecha- 
nism, and replaceable rod clip.—The 
Shakespeare Company 

For Details Circle 259 on INQUIRY CARD 





YOUTH’S SINGLE BARREL SHOTGUN AND RIFLE are ideal first guns. 
Shotgun (top photo) has short walnut stock with rubber recoil pad, brightly 
plated fittings, choice of 20 gage or .410 gage full chock barrels. This also 
makes an ideal “ladies model.” Retails for $30.95. Rifle (bottom photo) is a 
single shot .22 proportioned for youngsters of smaller build. Stock is 124 
inches, the barrel is 21 inches. Must be cocked independently of bolt for added 
safety. Bolt, cocking knob and trigger are brightly plated. Retails for $15.95. 
—J. Stevens Arms Co. 
For Details Circle 260 on INQUIRY CARD 
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UNDERWATER SPOTLIGHT for 
skin divers features adjustable spot- 
light of 40,000 candlepower. Com- 
pletely leakproof, battery is sealed in 
steel and has reinforced steel ribbed 
top. —Burgess Battery Company 

For Details Circle 261 on INQUIRY CARD 
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BUILD MUSCLES with these toy 
barbells with safe non-marring poly- 
ethylene weights and aluminum bars. 
Weights may be filled with water or 
sand to vary weight.—Matel, Inc. 

For Details Circle 262 on INQUIRY CARD 


DOUBLE-MATIC SPINNING REEL 
features automatic anti-reverse and 
automatic self-centering. Finished in 
attractive two-tone crackled gray 
and green. Other features include 
two-tone shaft suspension and _ all- 
aluminum spool with line capacity of 
200 yards of six pound monofilament. 
—Langley Corporation 
For Details Circle 263 on INQUIRY CARD 
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KNOWN THE WORLE i 
Lee / 4 


JIN OR OUT 
OF THIS WORLD 
THERE |S ONE BEST 
SHOVEL VALUE...) 








Full length (one piece) 
STEEL LITE handle-capped at end 


STEEL+LITE] DOUBLE TAPER FORGED BLADE Perfect down-center 
balance 
SHOCK BAND reduces handle breakage wer r 
Double forge 
STEEL-LITE) LIGHTWEIGHT — under 4 pounds se LTe : 


forward turned steps 


0. AMES co. PARKERSBURG, WEST VIRGINIA 


Ames also manufactures Ames Maid Household Furniture and Ames Aire Casual Furniture 
For Details Circle 51 on INQUIRY CARD 
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REALISTIC ? 
You'd swear they 
just flew in / 


=, 


r Decoys — 


have everything your 
customers want... 
QUALITY ... Victor Decoys have that 


quality look that tells your customers at a 
glance that here is the finest made. True-to- 
life design; the finest materials; expert 
craftsmanship and finish ... all of these and 
more combine to make Victor Decoys the 
finest you can offer to your customers. 


NEW DESIGNS ... Victor Decoys 


now offer you a new, more true-to-life look. 
Decoys are wider across the back, sit lower 
in the water, giving a more lifelike appear- 
ance to high-flying game. Adjustable, all- 
position heads on many models and 
authentic, non-glare finish afford even 
greater realism. 


COMPLETE LINE... When you sell 


the Victor Decoy line, you sell the most 
complete line in the world. Victor Decoys 
are available in molded fiber, Tenite plastic, 
vinyl! plastic, and wood; in the widest range 
of species; and in a range of prices to suit 
the needs and pocketbook of every customer. 








Built of light, tough molded fiber; finished in natural colors. 
Glass eyes. Mallard has head and wings painted with iri- 
descent paint for added realism and attraction. 9 species. 


No. D-10 
Victor 

Majestic 

Standard 
life-size, Tenite plastic decoy; internally balanced, 
Woter-proofed and finished in realistic colors. Adjustable, 
all-position head with molded eyes. Seven species. 

No. D-16 


Victor 


Real Tuff hr, 

Oversize , 2) 

a * } 

A new, lifelike, durable decoy molded from tough vinyl 

plastic which resists damage from dropping or crushing. 

New valve regulates internal air pressure. Five species, 
Your wholesaler has the new, 1958 full-color 
Victor decoy catalog. Write for it. Stock the 
complete line — order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. © Pascagoula, Miss. 
Niagara Falls, Canada 
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John H. Graham & Co., Ine. (1) 





INDEX TO ADVERTISERS 





hliched 


(This index is p 





@s a con 


ond not os a part of the advertising contract. 


Every 


care is taken to index correctly and no allowance will be made for errors or failure to insert) 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 52 


when desiring further information 


about advertisement. 


A 


Acme Shear Co. .. Pe 
Amerace Corp., Supplex Co. Div. 
American Push Broom Co. 

0. Ames Company : 
Animal Trap Co. of America 
Arvey Corp. 


The Bassick Co. 


Cc 
Champion DeArment Tool Co. ... 
The Colorado Fuel & Iron Corp. 
Continental Drill Corp. 
Cyclone Fence Dept., Amer. 
Div., United States Steel 


Henry Disston Div., Porter Co., 
ae ery ree ‘ 26, 


E 
The Eclipse Lawn Mower Co., Div. of 
Buffalo-Eclipse Corp. (14) .-17, 18, 19, 20 


Evans Rule Co. Second Cover 


F 


Fuller Tool Company, Ine. 


G 


Front Cover 


H 


Hol-Dem Electric Fencer Co. 
Holt Manufacturing Co 


William Johnson, Inc. 


K 
Kellogg Brush Manufacturing Co. 
Knape & Vogt Manufacturing Co. 
Krylon, Incorporated 


L 
Landers, Frary & Clark 


M 


Marshalltown Trowel Co 
The Metal Ware Corp. 
Robert E. Miller & Co., Inc. 
Molly Corporation 

Mouli Manufacturing Co 


N 


New York Wire Cloth Co 


0 


Ox Fibre Brush Co., Ine 


P 
Pennsylvania Lawn Mower Div., American 
Chain & Cable Co. (22) a ae 


Plas-Tex Corp 


Q 


Quick Manufacturing, Inc 


Red Devil Tools Third Cover 
Reeve Co. 

Reflector Hardware Corp a6 
Reichert Float & Manufacturing Co. 
Remington Arms Co., Ine. 

Richards-Wileox Mfg. Co 

Fred Roberts Co. 


bs] 


Sandvik Steel Inc., Saw & Tool Div 
Slaymaker Lock Co 

Southern Screw Co. 

Strataflo Products, Ine. 


Supplex Co., Div. of Amerace Corp 


T 


S. G. Taylor Chain Co 


United States Steel Products, Div. of 
U. S. Steel Corp Seen ge 


Val-A Company 


Ww 
Warp Bros., Flex-O-Glass Co. (53) Back Cover 
Wilshire Manufacturing Co. 67 
G. F. Wright Steel & Wire Co 6 


Yardley Plastics Co. 
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MECHANICS’ TOOLS and 
HARDWARE SPECIALTIES 


FEATHERWEIGHT TROWEL 


IMMEDIATE DELIVERIES 


CALIFORNIA TYPE HANDLE +194 
7 pc. SOLID BRASS FRAME ENSEMBLE 


With matching filigree fireset...sen- ff 00 Fe i ape ee AES id 
poh sa 59 eR ip rtccent reap er terns fens 
68-29 BLACK MESH ¢ 68-30 BRASS MESH . ale : ‘ v a 2 oe ps ge : * ; te sors 
4's ey are made o e finest grade tempere« 
Remember! YOUR REGULAR DISCOUNT APPLIES * cS ring steel \ strong ;: minum shank fastened to blade 


wels are made in three es 


ve . e 10% naiF os 113 on ' 3 Width 
, Write for 16-Page 
Green Value Tag Booklet 


of blade 4%” only 


WRITE FOR CATALOG TODAY 


pre Be ee | GUARANTEED © SINCE 1830 
MANUFACTURING CO. WILLIAM JOHNSON INC. 


4865 San Fernando Rd. West ¢ Los Angeles 39, Calif. See em roe —— OOK 3. Sd 
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Built-in BUY -appeal 





HYDRANTS 


Assure uninterrupted outdoor water 

service the year around. Ideal for 

homes, farms, tourist courts, trailer 

parks, golf courses, factories and 

NOW. .. restyled with eye-catching pre-priced 1 | cottages. The shutoff valve is below 
bags or labels to sell faster for you. | the frost line. All brass and copper. 


Valve assembly removable. 
Modern as tomorrow alve assembly remova 


Write for Bulletin 1001. 
this Kellogg 2-way pegboard display can be used on a counter Order from your jobber. 
an excellent vehicle for displaying all household brushes, and 
your other related cleaning aids as well — or as a wall display. 
Either way, it will pull in sales — and profits! : 


FREE- with Assortment No, 4706. Brushes packed assorted in popular home-decorator colors. 


Order from your wholesaler 


' V4 @ G STRATAFLO PRODUCTS, INC. 


KELLOGG BRUSH MFG. CO., Westfield, Mass. FORT WAYNE, INDIANA 
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TOY CLUB OFFICERS 


TAKING OVER as new officers of the 
Far Western Toy Club of San Fran- 
cisco are, from left, George Alton, 
president, and Bill Faulkner, secre- 
tary. Others elected were Al Ormsbee, 
Ist vice president; Dick Drury, 2nd 
vice president, and Jack Jackson, 
treasurer 






































CORRECTION 


On page 15 of our June issue in 
the Washington News for West- 
erners page there appeared a mis- 
statement. In the last paragraph 
is a statement “. . . Firearms and 
ammunition collections ran $400,- 
000 higher, reflecting an increase 
in dollar volume of $4 million... .” 
This referred to government re- 
ports for the first three months of 
this year. 

The first quarter figures are: 
1957 — $2,548,000; 1958 — $2,147,- 
000. This is $400,000 lower, not 
higher. 








Where's The Number? 


Due to mechanical limitations the IN- 
QUIRY NUMBER is sometimes omitted 
at the bottom of an ad. To find the 
inguiry number check the INDEX TO 
ADVERTISERS on Page 66 of this issue. 


CIRCLE THE NUMBER — WE DO THE REST 





























CREATIVE IDEA FOR HARDWARE STORE FRONT is illustrated above in 
this sketch which features colorful Zourite contrasting dramatically with large 
expanse of glass. Unique corner treatment features small display cases for 
eye-level viewing. The design is based on the use of stock store front compo- 
nents made by Kawneer Company to provide a custom appearance for the par- 
ticular business. The sketch is meant to represent a suggestive rather than 
specific solution to modernization problems. The company will supply further 
information and literature about modernization and remodeling of store fronts. 
For Details Circle 250 on INQUIRY CARD 


Furniture Rest — Pintle Type 


Adjustable Rubber 
ushion Glide 





Bakelite Furniture Rest 











Monopoint Glide Bakelite Caster Cup 


DOMES oF 
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RUBBER CUSHION GLIDES 


Wonderful for all wood . 

and metal e si 

Glide softly, 

smoothly. S f 

a 3-color card. 6 Sizes, 

5%”, Ye”, 1%, 11/16", 1%", 1%", 
PROMPT SHIPMENT 


Ask your jobber, if he is not supplied, write 


ROBERT E. MILLER & CO., INC., 
35 Pearl St., New York 4, N. Y. 


For Details Circle 49 on INQUIRY CARD 


SILENCE 


IN MEMORIAM 


HARRY V. DUFFY 


PHILADELPHIA, Pa.— Harry V. 
Duffy, 60, vice president, director and 
head of the printing division, Chilton 
Co., Philadelphia, died July 19 after a 
short illness. He had been with the 
company since 1912. 





BENJAMIN A. RAGIR 


CHICAGO, Ill—Benjamin A. Ra- 
gir, 44, director and former president 
of Ekco Products Company, Chicago, 
died July 29 in a hospital here. 

Ragir joined Ekco in 1946 as secre- 
tary and within four years became 
president of the firm at the age of 36. 
He remained president of Ekco until 
he retired early this year. Upon re- 
tirement he continued as a member 
of the board of directors of Ekco 
Products Company and of the Pres- 
tige Group Ltd., Ekco’s English sub- 
sidiary, and Ekco-Alcoa Containers, 
Inc., a jointly owned firm. 


©. H. BRANDON 


COMPTON, Calif.—O. H. Brandon, 
53, owner of Brandon’s Paint and 
Hardware Co., died in St. Francis 
Hospital here July 6 following a short 
illness. 

Brandon was a native of Newsome, 
Texas, and had resided in this area 
for 10 years. 


WILLIAM P. SCHLOSSER 


LOS ANGELES— William P 
Schlosser, 98, retired hardware dealer, 
died June 18 at St. Vincent’s Hospi- 
tal here. Schlosser had resided here 
since 1883 and for 71 years was con- 
nected with the Hellman Hardware 
Co., retiring in 1954, 


GEORGE C. YOUNG 


SAN LEANDRO, Calif.—George C. 
Young, 83, retired hardware store 
operator, died July 4 at his home 
here. Young, a native of Chico, Calif., 
formerly operated the Young Hard- 
ware Co. The store is now operated 
by his son, Robert J. Young. 


Set of 4ina 
3-color Box, 


Rubber — 
12 _— in Tubular Glide 
n. 


Upholstery Nail 





on. 
14%", 1Y¥e". 
9 eo. %". 





Rubber Adjustable Tubular 
Crutch Tip Spring Type 














HARDWARE WORLD 





MAKES HUNDREDS OF JOBS EASIER and faster. Your customers will use Dragon- 
Skin on holder or as plain sheets—in the hand or wrapped around scrap wood 


to make special tools. Cuts easily with scissors. 


DRAGON-SKIN PRINCIPLE: CUTTERS 
NOT GRITS. Steel sheet is punched 
to form thousands of cutters that 
carve away work—smoothly, evenly, 


quickly. There’s no gouging. Balanced cutting action means /ess scratching than 
similar-grade abrasive paper. No clogging—one slap clears away chips and dust. 


ARip-Snorting Salec Sencation 


EYE-CATCHING DISPLAY BOX is colorful, 
compact, offers Dragon-Skin complete 
with holder and in individually-packaged 
sheets. Get fast extra sales by putting the 
individually-wrapped units in your win- 
dow or bins. Perfect for peg-board or 
counter, too. 


New Steel Sandpaper Sells on Sight 
..- Outsells All Predictions 


“1 move a display box in 4 or 5 days... 
“Re-ordered 4 times in about 2 
says another. And a Midwestern retailer reports: 
best turnover items I’ve ever stocked... 


a week,” says one West Coast dealer. 


Why? Because Dragon-Skin is an 


for fast “pick-up” buying... 
Pictures on this page show why handy, 
versatile Dragon-Skin can set your 

cash register ringing, too. Check your 
stock—and call your Red Devil jobber, 
today! 


Holter \aoie’s POs 


MORE THAN 13 MILLION PEOPLE see Dragon- 
Skin advertised in Saturday Evening Post, 
Better Homes & Gardens, Popular Science, 
Popular Mechanics, Mechanix Illustrated. 
News mats and other hard-hitting tie-in pro- 
motion materials are available from Red 
Devil. Write today! 

See us at Booth +583 National Hardware Show 


“all appeal” 
way to sand, rasp, shape and smooth hard and soft woods, plastics, soft 
metals. It zips off old paint. It won't clog like 
75¢ complete with holder, 25¢ for single sheets. 


have to order 6 or 7 cartons 
months,” 
“Dragon-Skin is one of the 
it all but leaps off my counter!” 


item. It’s an easier, faster il 
NEW A-N-I-M-A-T-E-D DISPLAY is a 
real traffic stopper, ties in your store with 


sandpaper. And, it’s priced tiiahie: -aabiaitie 


and advertising. 
Phone your jobber to learn how you can 
get it. 

5 WAYS TO CASH IN ON DRAGON-SKIN 
Your 
Selling 
Price 


$6.00 


Your 
Profit 


$2.40 40% 


Your 
Cost 
A21 Counter Merchandiser—'2 doz. Red Devil $3.60 
9-S Holders each with 414x5 sheet of Dragon- 
Skin plus 42 doz. individually boxed sheets 
Dragon-Skin—No. DS-1. Weight: 3 Ibs., 8 oz. 
No. 98 — Display box of 1 dozen Red Devil 
9-S holders each with 1 sheet Dragon-Skin. 
Weight: 5 lIbs., 13 oz. 
DS! — Display box of 1 dozen individually 
boxed sheets Dragon-Skin — No. DS-1. 
Weight: 1 lb., 6 oz. 
DS7—full size (9” x 11”) individually 
— sheets 1 dozen in display box. 
DS4 - 3-sheet size for oscillating sanders in- 
cividusliy packaged, 1 dozen in display box. 


SORES ROARS 


Red Devil Tools 


UNION, N.J., U.S.A. 


World’s largest manufacturer of painters’ and glaziers’ tools—Since 1872. 
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PLASTIC 


Winoow Mareriais 
Sell like YO? CAKES 
in Cold weather! . 


FOR 


Mf STORM DOORS Wae>4-)6 =>) Gaal tele) = 
; AND WINDOWS | CHEAPER THAN GLASS 


FOR STORM DOORS AND 
PORCH ENCLOSURES 


FOR LOW COST 
STORM WINDOWS 


c 


Easy lo Tustall of Gust cur \ 


= mee» oo PY ome 101. Ge), 
FOR GARAGE, BARN, 
POULTRY AND HOG HOUSE 

WINDOWS 





BUILD MORE SALES! 


Don't be fooled by inferior DISPLAY oP 
“A 





Window Materials that “look 


the same.’ Only the genuine ao 


has the name Warp’'s branded re FLOOR 
along the edge | DISPENSER 


Prominently in 
your store 


Keep a good supply o 
Warp's Top Quality Plastic 
Window Materials on hanc 
throughout the Fall selling 
season. Tie in with Warp’ 
big National Advertising by 
displaying Warp’s handy 
floor dispenser prominently 
in your store. Warp’s coun- 
ter dispenser M-400 is als« 
available for dealers wit 
limited space. 














ALL PRICES NATIONALLY 
ADVERTISED 


subject to change 


America’s Most Popular / 


— Transparent Plastic — 


STORM WINDOW KITS 


Poly Fark 


2 Full-Size Windows In Each kit 
4 ic sheets, molding, anc 
i : ofr a “ snappy = | en- 


ht 


aw saree i} i 4 T | : . 500 and nails 
on 24¢ Cee ae 
7 2a8 re. fo. errr — 
WARP BROS., CHICAGO 51, ILLINOIS 
WORLD'S LARGEST PRODUCERS OF TOP QUALITY PLASTIC WINDOW MATERIALS - Established 1924 





